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COLORONYMS IN ENGLISH IDIOMS AS VERBALIZERS
OF CONCEPTUAL AND CULTURAL MEANINGS

The article investigates coloronyms in English idioms as verbalizers of conceptual and cultural meanings. The study
examines how color terms function within idiomatic expressions and analyzes their role in shaping and interpreting
abstract meaning. The relevance of the research is determined by the growing interest in cognitive and linguacultural
approaches to language analysis, as well as by the need to examine idiomatic expressions as carriers of structured and
culturally conditioned meanings in contemporary linguistic studies. The research identifies key semantic patterns of color
usage in idioms and demonstrates that coloronyms operate as conventionalized elements of conceptualization. It is shown
that color terms activate stable associative links that structure the interpretation of experience through linguistically
established patterns, enabling the representation of abstract concepts in a compact and accessible form and ensuring their
consistent interpretation within idiomatic usage. The analysis further demonstrates that coloronyms play a significant
role in the expression of emotional states and evaluative meanings. Idiomatic expressions with color components encode
affective and attitudinal meanings, allowing speakers to convey complex emotional responses and evaluative judgments
in a condensed and recognizable way, which increases the expressive potential of language. Particular attention is
given to the cultural dimension of coloronyms. The study reveals that idioms involving color reflect culturally embedded
knowledge, social practices, and shared models of interpretation that shape meaning beyond literal reference. Their
interpretation is based on collective experience and culturally established associations, which determine the stability and
recognizability of such expressions. The findings indicate that coloronyms function as integrative semantic elements that
combine conceptual, emotional, evaluative, and cultural dimensions within idiomatic meaning. Their role is shown to be
structurally significant in the organization and transmission of meaning in English idioms, confirming their importance
as a productive linguistic mechanism within phraseological systems and idiomatic discourse.
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KOJbOPOHIMMU B AHIUIIMCHKUX IJIOMAX SIK BEPBAJI3ATOPU
KOHIENTYAJBHUX TA KYJIbTYPHUX 3HAYEHDb

Y emammi oocniosceno konvoponimu 6 aneniticobkux idiomax K 6epoanizamopu KOHYenmyaibHux i KyibmypHux 3ua-
yenw. Pozensinymo (yHKyilo8anHs KOIbOPOHA38 Y CKAAOT I0IOMAMUYHUX OOUHUYb MA NPOAHALIZ08AHO IXHIO PONb Y (hopmy-
6anHi il IHmepnpemayii abcmpakxmuo2o 3micmy. AKmyanbHicme 00CIIONCEeHHS 3yMOGNEHA 3POCMANHAM iHmepecy 00 KO2HI-
MUBHUX [ TIH2BOKYIbMYPHUX NIOX00I8 Y MOBO3HABCMBI, A MAKONC HEOOXIOHICTNIO 8UBUEHHS PO32TAOAHUX OOUHUYD AK HOCII8
CMPYKMYPOBAHUX | KYIbMYPHO 3YMOBLEHUX 3HAYEHb V CYYACHUX NTH2BICMUYHUX cmydiax. V pe3ynvmami 00CaioxcerHs
BU3HAYEHO OCHOBHI CEMAHMUUHT MOOENT BUCUBAHHSL KOTbOPOHA3E 8 I0IOMAX Ma 008€0€HO, WO KOTbOPOHIMU (YHKYIIOIOMb
5K KOHBEHYIOHANI308AHI eleMenmu KoHyenmyanizayii. Bcmanoseneno, uwjo Konboporazeu akmueyoms Citiki acoyiamueHi
36 'A3KU, AKI CMPYKMYPYIOMb IHMepRpemayito 00csidy uepe3 MOGHO 3aKpInieHi MOOel, 3a0e3neuyouu penpe3eHmayin
abcmpakmuux nOHAMb Y KOMNAKMHIU i 0ocmynHiti hopmi ma ix nociiooeHe miymadeHHs 8 i0ioMamudHomy MOGIEHHI.
3’aco6ano, wjo KorbOPOHIMU 8IQicpaome 8aNCIUBY POLb Y GUPAICEHHT eMOYIUHUX CINAHIE Ma OYIHHUX 3HaYeHb. [0ioma-
MUYHI 8UPA3U 3 KOTIPHUM KOMIOHEHMOM KOOYIOMb AgheKMUBHI 1l OYiHHI CMUCTU, WO 0A€ 3M02Y nepedasami CKIao0Hi eMo-
YIlHI peakyii ma OYiHHI CYONCEHHs Y CIMUCIU | 6NI3HABAHIT (hopmi, nidsuwyrouu excnpecusnull nomenyian mosu. Okpemy
yeazy npuoiieno KyibmypHoMY UMIPY KOAbOPOHIMI6. Penpezenmosano, o idiomu 3 KOAPHUM KOMIOHEHMOM 6i006pa-
2HCArOMb KYIbMYPHO 3YMOGIEHI 3HAHHS, COYIAIbHI RPAKMUKU MA CRIIbHI MOOe IHmepnpemayii, iKi oopmyroms 3HAYEeHHs.
noza mevicamu GyKkeanbHo20 miymavenns. Ix inmepnpemayis rpynmyemocsa na xoneKmusHomy 00C6i0i ma KynbmypHO
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yemaneHux acoyiayisnx, wo sabesneuye ixuw cmabiivHicmy i 6nizHasanicms. Pezynomamu 00cniodxcenHs ceiouams npo
me, ujo KONbOPOHIMU QYHKYIIOIOMb K IHIMeSPAMUEHT CEMAHMUYHI eleMenmu, Ki NOEOHYIOMb KOHYeNnmyaabHUl, eMoyili-
Hutl, OYIHHUIL | KYMbMYPHULL 6UMIDU 6 Medcax i0ioMamuyHo20 3HaueHHs. [xHio ponb 6UsHAYEHO K CIPYKIMYPHO 3HAUYULY
o0na opeaHizayii ma nepeoaui cmucny 8 ameniticokux ioiomax. Lleti paxm niomeepoicye 8axciugicms KOIbOPOHIMIE K
0COOUBUX KOHCTMUMYEHMIB Y JIEKCUUHIL cucmemi ma i0ioMamuiHom)y OUCKYpCi.

Knrouosi cnosa: konvoporimu, idiomu, KOHYenmyanizayis, KyJibmMypHa CEMAHMUKA, 6epOai3amop, IiHe60KYIbIyPHULL

nioxio.

Problem Statement. In recent linguistic studies,
idiomatic expressions are increasingly approached
not simply as fixed language units, but as structures
that reflect both cognitive processes and culturally
shaped meanings. Within this perspective, coloro-
nyms in English idioms deserve particular attention,
since they function beyond their direct denotative
meaning and participate in the verbalization of more
abstract conceptual and cultural content.

From the standpoint of cognitive linguistics, mean-
ing is largely organized through conceptual metaphor,
which allows abstract notions to be interpreted via
more concrete domains. As noted in recent research,
“conceptual metaphor (CM) refers to comprehending
one thought or abstract concept in terms of another”
(XiaZhao, Yi Zheng, Xincheng Zhao, 2023: 2). Impor-
tantly, metaphor is not limited to isolated expressions
but permeates everyday language use, as it “infuses
our language, daily lives, and actions” (Xia Zhao, Yi
Zheng, Xincheng Zhao, 2023: 2).

At the same time, current research increasingly
questions the purely perceptual nature of color mean-
ing. It has been shown that color associations are, to a
considerable extent, shaped through language: “many
color associations ... are likely learned through lan-
guage” (Liu, van Paridon, Lupyan, 2025: 1). This
suggests that coloronyms should be viewed not as
neutral descriptors, but as carriers of linguistically
mediated and culturally grounded meanings. In this
respect, idiomatic expressions appear to be a particu-
larly revealing domain, since metaphor and idiom
comprehension are closely interconnected (Xia Zhao,
Yi Zheng, Xincheng Zhao, 2023: 2).

Analysis of recent research and publications.
The study of coloronyms in idiomatic expressions has
developed at the intersection of several research areas,
including cognitive linguistics, phraseology, and cul-
tural semantics. In recent years, particular attention
has been paid to the relationship between color and
conceptual meaning. For instance, K. Schloss argues
that color is systematically associated not only with
physical objects but also with abstract concepts,
emphasizing that color — concept relations are “highly
flexible and context dependent” (Schloss, 2023). This
approach highlights the cognitive dimension of color
meaning and its variability across contexts.

At the same time, recent studies in phraseology
specifically address idioms containing color compo-
nents. A. Jalilzada, analyzing English color idioms,
demonstrates that such expressions systematically
encode emotional and conceptual meanings through
stable metaphorical patterns, for example linking red
with anger, blue with sadness, and green with envy
(Jalilzada, 2025). This confirms that coloronyms
function as structured semantic markers rather than
arbitrary components of idioms.

A number of recent comparative and intercultural
studies further demonstrate that color-based idioms
reflect both universal and culture-specific meanings.
Thus, research on English and Uzbek phraseology
shows that color components simultaneously encode
shared cognitive patterns (e.g., white as purity, black
as negativity) and culturally specific interpretations
shaped by historical and social contexts (Jumaniya-
zova, 2026). Similar conclusions are reached in stud-
ies focusing on cross-linguistic idiom comprehension,
where color idioms are treated as carriers of implicit
cultural meaning (Yusifova, 2021).

In addition, recent work in cognitive phraseology
emphasizes that idioms should not be treated as purely
fixed expressions but as dynamic units grounded
in conceptual structures. Studies show that idioms
are closely related to conceptual metaphor theory,
although their interpretation may involve multiple
cognitive mechanisms beyond metaphor alone (Kova-
liuk, 2022). This perspective broadens the analytical
framework for studying idioms with coloronyms.

Despite these advances, existing research tends to
address either the semantic structure of color idioms,
their cognitive basis, or their cultural specificity sepa-
rately. There remains a lack of integrated analysis that
would consider coloronyms in English idioms specif-
ically as verbalizers of conceptual and cultural mean-
ings, supported by a systematic and practice-oriented
examination of diverse idiomatic material. This gap
determines the relevance of the present study.

The aim of the article is to examine the role of
color terms in English idioms in encoding abstract
meanings shaped by cognitive and cultural factors.
Particular attention is given to identifying semantic
patterns of color usage and illustrating them through
the analysis of idiomatic expressions.
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Analysis and Discussion. In English idioms,
color terms function not as literal descriptors but as
condensed carriers of conceptual meaning. They ena-
ble the structuring of abstract experience through sta-
ble associative patterns, which are largely grounded
in conceptual metaphor. As noted, “conceptual met-
aphor (CM) refers to comprehending one thought
or abstract concept in terms of another” (Xia Zhao,
Yi Zheng, Xincheng Zhao, 2023: 2).

At the level of idiomatic usage, these mappings
appear as recurrent links between specific colors and
conceptual domains. The color red, for instance, is
regularly associated with heightened emotional inten-
sity or loss of control, as in to see red, a red rag to a
bull, and to be in the red. Similarly, black encodes
a range of negative or undesirable states, which can
be observed in expressions such as black mood,
black day, black spot, and to blackball someone.
By contrast, white tends to signal mitigation or moral
reinterpretation, as in white lie, white magic, and to
wave the white flag.

These patterns demonstrate that coloronyms do
not function randomly within idioms but activate
established conceptual schemas. This is particularly
evident in the case of green, which extends beyond its
basic perceptual meaning to encode several concep-
tual domains. In expressions such as o give the green
light, green shoots, green economy, and greenhorn,
the color term is associated with permission, renewal,
environmental orientation, and inexperience respec-
tively. Such variability reflects the fact that “many
color associations ... are likely learned through lan-
guage” (Liu, van Paridon, Lupyan, 2025: 1).

A similar mechanism can be observed in idioms
with blue, where the color term activates a network of
related conceptual meanings. Expressions such as feel
blue, out of the blue, blue Monday, and blue-eyed
boy illustrate how a single color can structure differ-
ent aspects of experience, including emotional state,
unexpectedness, and social evaluation. In the case of
grey, idioms such as a grey area, grey market, and
grey matter reflect the conceptualization of ambigu-
ity, hybridity, and intellectual capacity.

Taken together, these examples show that coloro-
nyms in English idioms function as structured seman-
tic markers that encode and stabilize conceptual
knowledge. Their recurring use across idiomatic
expressions confirms that they play a systematic role
in organizing how abstract meanings are linguistically
represented.

However, the role of coloronyms is not confined
to conceptual structuring alone. In idiomatic usage,
they become especially productive in conveying emo-
tional states and evaluative meanings, where the color
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component functions as a direct marker of affect and
speaker attitude.

Color terms are deeply embedded in emotional
expression, as “color is a powerful tool for conveying
emotion across cultures” (Ananthram, Winn, Mure-
san, 2023: 176). This connection is clearly reflected
in a wide range of idiomatic expressions where color
encodes specific emotional states. For instance, to be
tickled pink denotes strong pleasure, fo look green
signals physical discomfort or nausea, to be as white
as a sheet indicates fear or shock, while to go purple
with rage intensifies the representation of anger. Par-
ticularly stable are metaphorical patterns such as feel
blue and green with envy, which confirm that “meta-
phoric language frequently uses color as a vehicle for
emotion” (Ananthram, Winn, Muresan, 2023: 176).

The effectiveness of such idioms is determined
by the very nature of emotion as a linguistic phe-
nomenon. Emotion is understood as a category that
“expresses, evaluates, and portrays various emotional
waves... such as love and hate, anger and pleasure”
(Pansat, Khalikova, 2023: 86). This dual function
explains why coloronyms simultaneously encode
both emotional states and evaluative meanings.

In evaluative contexts, coloronyms operate as
compact markers of judgment. Negative evaluation
is conveyed through idioms such as black sheep,
black mark, to be in someone’s black books, a grey
character, and a black look, all of which signal dis-
approval, exclusion. In contrast, positive evaluation is
expressed in idioms like golden opportunity, golden
handshake, silver lining, to be in the pink, and a rosy
outlook, where color contributes to meanings of suc-
cess, optimism, or well-being.

A particularly productive group of idioms inte-
grates emotional and evaluative meanings within a
single structure. Expressions such as to have a yel-
low streak, to paint a rosy picture, to give someone
a black eye (to damage reputation), to see things in
black and white, and to catch someone red-handed
illustrate how coloronyms reinforce both emotional
intensity and evaluative stance. In such cases, color
functions as a cognitive shorthand that condenses
perception, attitude, and interpretation into a single
linguistic unit.

The communicative relevance of coloronyms is
further supported by the observation that “people
also take advantage of color terms to strengthen their
messages and convey emotions in natural interac-
tions” (Volkova, Dolan, Wilson, 2012: 306). More-
over, color is not only expressive but also constitu-
tive of emotional experience itself, since “colors are
both indicative of and have an effect on our feelings
and emotions” (Volkova, Dolan, Wilson, 2012: 306).
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This explains the stability and recognizability of
color-based idioms across speakers and contexts.

Beyond their role in structuring concepts and
expressing emotion, coloronyms in English idioms
function as carriers of culturally embedded meanings.
In such cases, the interpretation of color is shaped not
only by cognition but also by historically and socially
conditioned symbolic associations.

The cultural dimension of color semantics becomes
particularly evident in idioms whose meanings can-
not be derived from perception alone. For instance,
blue blood denotes aristocratic origin, white elephant
refers to something costly but useless, and red tape
signals excessive bureaucracy. Similarly, pink-collar
job reflects gendered labor divisions, while black tie
encodes formal social conventions. These meanings
emerge from cultural practices rather than inherent
properties of color.

The variability of such associations is well docu-
mented in linguistic research, which emphasizes that
“some color-concept associations vary by culture
and are influenced by the traditions and beliefs of a
society” (Volkova, Dolan, Wilson, 2012: 307). This
explains why idioms like red letter day (a significant
or memorable occasion), white Christmas (a cul-
turally idealized holiday), or black Friday (a major
shopping event) are deeply rooted in specific cul-
tural contexts.

At the same time, certain color-based mean-
ings demonstrate a degree of cross-cultural stabil-
ity. As noted, “some expressions involving colors
share the same meaning across many languages”
(Volkova, Dolan, Wilson, 2012: 307). This is
reflected in widely recognizable patterns such as
red flag (warning sign), green light (permission),
and black market (illegal trade), where the sym-
bolic meaning of color has become conventionalized
across linguistic communities.

Coloronyms also encode culturally specific mod-
els of experience through idiomatic imagery. Expres-
sions such as to be born with a silver spoon in one’s
mouth, to roll out the red carpet, and to give some-
one the green light illustrate how color interacts with
social norms, values, and practices. In these cases,
idioms function as condensed representations of cul-
turally shared knowledge.

Importantly, phraseological units with color com-
ponents are inherently expressive and evaluative,
as they “express the speaker’s point of view about
humanity and phenomena” (Pansat, Khalikova,
2023: 91). This highlights the role of idioms as vehi-
cles of cultural interpretation, where color serves as a
key element in shaping meaning.
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Furthermore, the symbolic function of color is
closely linked to emotional perception, since “the use
of color is a potent means of expressing emotions that
are universally understood across different cultures”
(Pansat, Khalikova, 2023: 87). This dual nature — cul-
tural and emotional — explains the stability of coloro-
nyms in idiomatic language.

Conclusions. The analysis has shown that coloro-
nyms in English idioms function as conventionalized
meaning-forming elements that extend beyond their
literal reference to color. Within idiomatic structures,
they activate stable associative patterns that allow
speakers to interpret abstract, emotional, and socially
relevant experience in a linguistically economical and
cognitively accessible way.

The findings indicate that color terms play a sig-
nificant role in shaping both emotional expression
and evaluative perspective. In idiomatic usage, they
serve as reliable markers of affective states and
speaker attitude, enabling the condensation of com-
plex meanings into compact and recognizable forms.
These meanings are not inherent to color itself but
emerge through repeated use within the language
system, where they become established as part of
shared linguistic knowledge.

The analysis also highlights the cultural dimension
of coloronyms, which function as carriers of socially
embedded meanings. Idioms involving color reflect col-
lective experience, historical practices, and culturally
specific models of interpretation, making their under-
standing dependent on shared background knowledge.
This confirms that idiomatic meaning is shaped not
only by cognitive processes but also by cultural context.

From a functional perspective, coloronyms demon-
strate a high degree of semantic versatility. They con-
tribute to meaning specification, structure interpretation,
signal evaluation, and facilitate cognitive processing
by condensing complex meanings into easily retriev-
able units. Their ability to integrate these functions
within a single lexical component accounts for their
stability and productivity in English idiomatic usage.

Overall, coloronyms can be regarded as integrative
semantic elements that mediate between conceptual-
ization, emotional experience, and cultural interpreta-
tion. Their systematic presence in idiomatic expres-
sions underscores their importance as a linguistic
mechanism for organizing and transmitting meaning.

The results of the study open up new perspectives
for further research into the interaction between color
semantics and phraseology, particularly in cross-
cultural and comparative contexts, where variation
in color-based associations may reveal deeper differ-
ences in linguistic and cultural conceptualization.
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