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LINGUISTIC AND PHILOLOGICAL ASPECTS OF INTERCULTURAL 
COMMUNICATION IN A GLOBALISED WORLD

This article examines the linguistic and philological dimensions of intercultural communication in the context of 
globalisation. It argues that effective international interaction depends on the ability to interpret cultural meanings, 
understand national models of speech behaviour, decode communicative intentions appropriately, and consider the 
sociocultural context of speech activity. The relevance of the topic is determined by the active integration of Ukrainian 
society into European and global political, economic, educational and cultural spheres, a process that requires the 
expansion of international communication. The article clarifies the concept of intercultural communication and outlines 
the main contemporary approaches to its interpretation. It analyses the theoretical models that are fundamental to the 
study of intercultural communication, including P. Brown and S. Levinson’s politeness theory, D. Sperber and D. Wilson’s 
relevance theory, and E. Hall’s model of high-context and low-context cultures. Attention is paid to the role of these 
models in achieving mutual understanding between communicants at different levels of interaction. The article also 
highlights the main changes in approaches to intercultural communication under the influence of globalisation. 

The linguistic features of intercultural interaction and the mechanisms through which communicative strategies are 
implemented are identified. The philological aspects of text functioning as a carrier of cultural information are also 
examined, with particular attention to intertextual links and culturally marked codes embedded in the text. In the context of 
intercultural communication, language mediation is defined as an activity aimed at overcoming not only linguistic but also 
cultural barriers between peoples. The role of translation and intercultural competence in ensuring effective international 
communication is analysed. Linguistic and cultural gaps, as the most significant manifestations of linguistic and cultural 
asymmetry, are discussed, and their verbal and non-verbal manifestations are characterised. The article confirms that 
intercultural communication is a continuous process of recoding meanings between language, culture and text.
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ЛІНГВІСТИЧНІ ТА ФІЛОЛОГІЧНІ АСПЕКТИ МІЖКУЛЬТУРНОЇ 
КОМУНІКАЦІЇ В УМОВАХ ГЛОБАЛІЗОВАНОГО СВІТУ

Стаття досліджує лінгвістичний і філологічний вимір міжкультурної комунікації крізь призму тотальної 
глобалізації. Вона доводить, що ефективна міжнародна взаємодія залежить від здатності інтерпретувати 
культурні смисли, розуміти особливості національних моделей мовленнєвої поведінки, адекватно декодувати 
комунікативні наміри співрозмовника та враховувати соціокультурний контекст мовленнєвої діяльності. 
Актуальність обраної теми зумовлена активною інтеграцією українського суспільства до європейського та 
світового політичного, економічного, освітнього та культурного простору, яку неможливо здійснити без 
розширення міжнародної комунікації. З'ясовано сутність поняття міжкультурної комунікації та окреслено 
основні сучасні підходи до його трактування. Проаналізовано базові для дослідження МК теоретичні моделі: 
теорію ввічливості П. Браун та С. Левінсона, прагматику Д. Спербера та Д. Вілсона, модель висококонтекстної 
та низькоконтекстної культури Е. Голла на різних комунікативних рівнях задля досягнення порозуміння між 
комунікантами. Показано основні зміни, що відбулися з уявленнями про міжкультурну комунікацію під впливом 
глобалізаційних процесів. 

Визначено лінгвістичні особливості міжкультурної взаємодії та механізми реалізації комунікативних 
стратегій. Охарактеризовано філологічні аспекти функціонування тексту як носія культурної інформації, що 
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функціонує через систему інтертекстуальних зв’язків і кодів, які у ньому ущільнюються. В умовах міжкультурної 
комунікації мовну медіацію названо діяльністю, спрямованою на подолання не лише мовних, а й культурних 
бар’єрів між народами. Досліджено роль перекладу та міжкультурної компетентності у забезпеченні 
ефективної міжнародної комунікації. Представлено лінгвокультурні лакуни, які є найпоказовішими проявами 
мовно-культурної асиметрії та охарактеризовано їх вербальні та невербальні прояви. Підтверджено, що 
міжкультурна комунікація – це безперервний процес перекодування смислів між мовою, культурою і текстом.

Ключові слова: міжкультурна комунікація, глобалізація, мовна інтерференція, перекладацька медіація, 
English as a Lingua Franca (ELF).

Problem statement. At the beginning of the twen-
ty-first century, the world entered a new stage of devel-
opment marked by an unprecedented intensity of inter-
cultural contacts. Globalisation, the rapid development 
of information and communication technologies, the 
digitalisation of society, international academic and pro-
fessional mobility, the expansion of cross-border coop-
eration and the growing role of the global information 
space have significantly changed the nature of human 
communication. Whereas interaction between represent-
atives of different cultures was once largely sporadic, it 
has now become an everyday phenomenon encompass-
ing almost all spheres of public life, including politics, 
the economy, education, science, business, diplomacy, 
the media, culture and interpersonal communication.

In these circumstances, intercultural communi-
cation is no longer merely a subject of specialised 
humanities research; it has become one of the key fac-
tors in the functioning of modern globalised society. 
The effectiveness of international interaction increas-
ingly depends not only on proficiency in foreign lan-
guages, but also on the ability to interpret cultural 
meanings, understand the characteristics of national 
models of linguistic behaviour, accurately decode 
the communicative intentions of the interlocutor and 
consider the sociocultural context of linguistic use. 
For this reason, intercultural communication is now 
regarded as a complex, multidimensional process 
involving the interaction of linguistic, cultural, cogni-
tive, social and pragmatic factors.

For Ukraine, this issue is of particular significance. 
The country’s active integration into the European and 
global political, economic, educational and cultural 
spheres is accompanied by a significant expansion of 
international communication. Members of Ukrainian 
society are increasingly participating in international 
research projects, diplomatic negotiations, profes-
sional cooperation, academic programmes, cultural 
exchanges and digital communication. In this con-
text, the success of such interaction is determined not 
only by the level of linguistic competence, but also by 
the development of intercultural competence, which 
involves the ability to interpret the linguistic and 
cultural characteristics of communication partners 
appropriately, avoid communication barriers and to 
ensure productive intercultural dialogue.

An analysis of recent studies and publications 
indicates that the theoretical aspects of intercultural 
communication are currently the subject of active 
scholarly discussion. This is not accidental: as O. Yefi-
mova, S. Zhytska, N. Khymai and A. Braievska argue, 
globalisation and the informatisation of the language 
system play an important role in the transmission of 
knowledge, cultural values and intercultural commu-
nication (Yefimova et al., 2021).

O. Tsymbalysta, T. Dankevych and O. Kryvenko 
regard intercultural communication as an important 
prerequisite for effective interaction in a globalised 
world, as it promotes mutual understanding between 
representatives of different cultures and reduces the 
risk of conflicts arising from cultural stereotypes. 
Researchers examine the impact of cultural stereo-
types on intercultural communication and identify 
ways to overcome them, through the development 
of intercultural competence, the study of foreign lan-
guages and the implementation of anti-stereotype 
education (Tsymbalysta et al., 2025).

V. Babina and I. Kudlai argue that the culture of 
every nation develops through interaction with other 
cultures, while intercultural communication serves 
as an important condition for mutual understanding, 
mutual enrichment and the preservation of cultural 
diversity in the context of globalisation. They ana-
lyse the theoretical and practical aspects of interna-
tional cultural interaction and conclude that, despite 
the uneven nature of contemporary cultural dialogue, 
intercultural communication remains the foundation 
of peaceful cooperation between countries (Babina, 
Kudlai, 2023).

M. Yakibchuk focuses on the linguistic dimension 
of intercultural communication. She clarifies the con-
cepts of ‘communication’ and ‘intercultural commu-
nication’ and highlights the linguistic differences that 
influence communication between representatives of 
different cultures. The researcher argues that foreign 
language learning helps stimulate students’ learn-
ing activities and foster effective verbal intercultural 
interaction (Yakibchuk, 2019).

L. Liebiedieva also examines the linguistic aspects 
of intercultural communication, focusing primarily on 
verbal and non-verbal markers of cultural information 
as a means of achieving communicative cooperation 
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between representatives of different cultures and pre-
venting communicative conflicts (Liebiedieva, 2013).

V. Boichuk substantiates the relevance of intercul-
tural communication in the context of globalisation, 
integration processes and multiculturalism, defining 
it as an integrative, socially conditioned phenome-
non that encompasses verbal and non-verbal interac-
tion between representatives of different cultures and 
ensures mutual understanding and effective cultural 
exchange (Boichuk, 2025).

The aim of the present study is to provide a compre-
hensive analysis of the specific nature of intercultural 
communication in a globalised world from linguistic 
and philological perspectives, and to demonstrate the 
mechanisms through which language, culture and 
communication interact with one another in the con-
temporary international arena. To achieve this aim, 
the following objectives are set:

– to clarify the concept of intercultural communi-
cation and outline the main contemporary approaches 
to its interpretation;

– to analyse the impact of globalisation on the 
development of intercultural communication;

– to identify the linguistic features of intercultural 
interaction and the mechanisms through which com-
municative strategies are implemented;

– to characterise the philological aspects of text 
functioning as a vehicle of cultural information;

– to examine the role of language mediation, trans-
lation and intercultural competence in ensuring effec-
tive international communication;

– to summarise the main trends in the development 
of intercultural communication in the context of digi-
talisation and the global information space.

Presentation of the main material. The current 
stage of human development is characterised by the 
expansion of international contacts, the digitalisation 
of the information space and the intensification of 
globalisation, all of which have increased the impor-
tance of intercultural communication. It is no longer 
merely a subject of linguistic or cultural studies but 
has acquired the status of an interdisciplinary scien-
tific phenomenon that draws on linguistics, philology, 
sociology, psychology, anthropology, communica-
tion theory, cognitive science and pragmatics. Inter-
cultural communication now plays a decisive role in 
international cooperation, diplomatic relations, edu-
cational and academic mobility, professional interac-
tion, international business, and the activities of the 
media and digital platforms.

Several theoretical models can be regarded as fun-
damental to the study of intercultural communication:

1. P. Brown and S. Levinson’s politeness theory: 
the strategic nature of linguistic mitigation (Brown, 

Levinson, 1987). Brown and Levinson associate the 
speaker’s social image with the concept of ‘face’, the 
preservation of which is a necessary condition for 
successful communication. Positive ‘face’ refers to 
the need to be recognised and accepted, whilst a neg-
ative ‘face’ refers to the desire for freedom of choice. 
Depending on the communicative situation, speakers 
employ strategies of positive and negative politeness. 
These strategies regulate the degree of directness in 
speech, the distance between interlocutors and the 
level of communicative intimacy. As A. Bolotnikova 
argues, in the context of multiculturalism, these strat-
egies correlate with cultural norms of social and psy-
chological distance and, depending on the situation, 
allow politeness to be interpreted either as an expres-
sion of closeness or as a sign of respect (Bolotnikova, 
2019).

In practice, this model may be applied through the 
mitigation of commands, the use of indirect requests, 
euphemisms and modal constructions. For example: 
instead of the direct command ‘Send me the report’, 
in international business one might say ‘Could you 
please send me the report when you have a moment?’.

In the context of intercultural communication, 
politeness theory explains why the degree of direct-
ness in speech varies across different cultures, for 
example between English-speaking and East Asian 
communicative traditions. 

2. D. Sperber and D. Wilson’s relevance theory: 
relevance and the interpretation of meaning (Sper-
ber, Wilson, 1995). In relevance theory, communica-
tion is viewed as a process of inference rather than 
merely the encoding and decoding of information. 
Therefore, the listener interprets not only the literal 
meaning of an utterance, but the meaning that appears 
most relevant in each cognitive context. Linguistic 
utterances may contain implicatures that must be 
inferred logically. 

Example: the phrase ‘It’s cold in here’ may func-
tion not as a statement of fact, but as an indirect 
request to close the window.

This must be considered in international commu-
nication, since different cultures may rely on different 
‘models of inference’, meaning that the same phrase 
can be interpreted in different ways.

3. E. Hall’s model of high-context and low-con-
text communication. According to Hall, time and 
personal space are important categories for inter-
cultural communication and are shaped by social, 
national, ethnic, age-related factors, gender, as well as 
by the communicators themselves, the nature of their 
relationship. He used the term ‘proxemics’ to describe 
culturally acceptable norms governing the distance 
between interlocutors: intimate (for close people – 
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from 15 to 50 cm), personal (for communication with 
acquaintances – from 46 to 120 cm), social (for business 
negotiations and formal receptions – 120 to 400 cm) 
and public (for presentations and speeches to an audi-
ence – 400 to 750 cm). Hall established that the qua- 
lity and effectiveness of non-verbal communication 
depend on all these factors (Hall, 1996).

Hall also proposed a distinction between high-con-
text culture (meaning is conveyed through context, 
non-verbal cues and implication) and low-context 
culture (meaning is explicitly encoded in words). For 
example, Japan and China are generally associated 
with high-context communication, where much can 
be understood ‘between the lines’, whereas Germany 
and the USA are typically associated with low-con-
text communication, where speakers tend to prefer 
direct verbal expression. In international communica-
tion, the proposed model helps to explain the cultural 
causes of communicative misunderstandings, which, 
according to O. Chepil, are often caused not by lin-
guistic factors alone, but primarily by situational con-
text (Chepil, 2020).

4. Hofstede’s cultural dimensions: a systemic 
model of cultural differences (Hofstede, 1980). I. Vil-
chansky describes this model as an analytical tool for 
understanding intercultural differences, knowledge of 
which is extremely useful in a globalised world (Vil-
chanskyi, 2023). In his theory, G. Hofstede described 
culture through a set of dimensions: power distance 
(an indicator of how a society views inequality), indi-
vidualism/collectivism, uncertainty avoidance (indi-
cating the extent to which a society demands struc-
ture (Hofstede, 1980)), masculinity/femininity (which 
takes into account established gender behaviour pat-
terns), and long-term orientation (maintaining links 
with the past and readiness to meet future challenges). 

These dimensions provide a framework for analysing 
cultural differences and their influence on communica-
tion. For example, Ukraine and many post-Soviet coun-
tries are often characterised by a relatively high degree 
of power distance, whilst the USA is associated with a 
high degree of individualism. It has also been shown 
that, in collectivist cultures, employees are less likely to 
express disagreement with their manager openly, which 
influences communication strategies, including the use 
of indirect forms of objection. In cross-cultural com-
munication, knowledge of such characteristics makes 
it possible to predict communicative behaviour within 
organisations and business structures. 

5. English as a Lingua Franca (ELF) by J. Jen-
kins: the new reality of global English. Jenkins 
describes English as a global language of commu-
nication among non-native speakers and formulates 
several key principles of her theory:

–	 there is no single ‘standard native speaker’ to 
serve as a benchmark; 

–	 the main thing is mutual intelligibility, not con-
formity to native speakers’ norms; 

–	 variations in pronunciation, grammar and 
vocabulary are permitted (Jenkins, 2008).

For example: in an international IT team, the 
phrase ‘I will do it tomorrow’ might sound like ‘I do 
tomorrow’, and this is not a mistake if the meaning 
is clear. And in global companies (Google, IBM), 
simplified English is used to reduce communication 
barriers.

For intercultural communication, such statements 
challenge traditional assumptions about what consti-
tutes ‘correct’ language in cross-cultural interaction.

Taken together, these theories demonstrate that 
intercultural communication is a multi-level phenom-
enon that explains the linguistic, cognitive and cul-
tural mechanisms of interaction involved in achiev-
ing mutual understanding in a globalised world. As 
shown, globalisation does not alter the essence of 
intercultural communication (IC), but rather its scale, 
forms, intensity, participants and means of imple-
mentation. Whilst by the end of the twentieth century 
intercultural communication was largely associated 
with diplomacy, international trade or tourism, it has 
now become an everyday practice for millions of peo-
ple. The main changes can be summarised as follows:

– From occasional contact to everyday inter-
action. A Ukrainian programmer works remotely as 
part of an international team, with colleagues based 
in Poland, Germany, India and the USA. Daily online 
meetings in English are an example of ongoing inter-
cultural communication.

– English has become a global lingua franca. 
Today, participants in intercultural communication 
often do not use their interlocutor’s native language 
but communicate in English as a lingua franca.

– The importance of intercultural competence 
has grown. Whereas previously it was sufficient to 
know a foreign language, this is no longer enough. It 
is necessary to consider cultural norms, the character-
istics of non-verbal behaviour, communication styles 
and the value systems of one’s partners.

– The intensity of cultural exchange has 
increased. Globalisation has contributed to the rapid 
spread of cultural products, traditions and behavioural 
patterns.

– Intercultural communication has become a 
professional competence. The modern labour market 
increasingly requires specialists capable of working 
in a multicultural environment.

– The role of intercultural mediation has grown. 
Modern intercultural communication involves not 
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only the transmission of information, but also the 
explanation of cultural characteristics to interlocutors.

The proliferation of intercultural contacts as a 
result of globalisation has brought to the fore the issue 
of linguistic support for effective interaction between 
representatives of different cultures. Whilst early the-
ories of intercultural communication focused mainly 
on the description of cultural differences, contem-
porary research increasingly examines the linguis-
tic mechanisms through which these differences are 
overcome in actual communication. For this reason, 
the linguistic aspect of intercultural communication is 
now regarded as one of the central areas of research in 
this field. Within this framework, researchers exam-
ine the processes in which lexical innovations act as 
sensitive markers of sociocultural change. The most 
significant of these are as follows:

– The intensification of loanwords and processes 
of transnational internationalisation. The current 
stage of linguistic interaction is characterised by the 
fact that loanwords (driven primarily by the expansion 
of English-language digital and corporate discourse) 
are rapidly losing their local, narrowly professional 
character and are becoming familiar internationalisms 
for everyone. As a result, terms such as ‘streaming’, 
‘podcast’, ‘chatbot’, ‘hashtag’, ‘fake news’, ‘influ-
encer’ and ‘meme’ have appeared in many languages 
around the world with identical meanings and virtu-
ally no phonetic or orthographic ‘losses’.

– The phenomenon of linguistic hybridisation: 
interlanguages in transnational communities. In 
transnational and online communities, hybrid systems 
emerge that facilitate predominantly slang-based 
communication. An example is, for instance, Deng-
lish (Deutsch + English): in the contemporary Ger-
man-speaking world, the degree of interference from 
Anglicisms has reached a threshold beyond which 
linguists are observing systemic shifts. Hybridisation 
manifests itself not only in calques such as ‘Das ist 
cool’, but also at the level of deep grammar. A char-
acteristic example is the verb ‘downloaden’ (which 
is actively supplanting the native ‘herunterladen’), 
which, in the process of paradigmatic conjugation, 
completely replicates the German grammatical matrix 
for forming the perfect tense: ‘ich habe gedownloa-
det’. Communication in the border regions between 
the US and Mexico provides another example. In 
these regions, the linguistic hybrid Spanglish (Spa- 
nish + English) has emerged. As a result, instead 
of the Spanish ‘devolver la llamada’ or the English 
‘call back’, speakers may use hybrid constructions 
influenced by English. Similarly, expressions such as 
‘vacumar el carpet’ based on the English to vacuum 
the carpet rather than the Spanish ‘pasar la aspira-

dora por la alfombra’, illustrate the interaction of 
English and Spanish linguistic structures. 

– The deculturalisation and universalisation of 
English. Modern English, as a tool for international 
communication, no longer belongs exclusively to its 
native speakers (the British or the Americans). It is 
becoming simplified and less idiomatic, while at the 
same time acquiring greater universality. For exam-
ple, in international professional communication, 
culturally specific idioms such as ‘it’s raining cats 
and dogs’, ‘hit the ground running’ or ‘break the ice’ 
are often replaced by more transparent expressions 
such as ‘it’s raining heavily’, ‘start immediately’ and 
‘begin the conversation’. These forms are more easily 
understood by speakers from different linguistic and 
cultural backgrounds and therefore reduce the risk of 
misunderstanding.

–	 According to J. D. ten Thije, modern intercul-
tural communication is not merely a matter of master-
ing a foreign language but also involves the ability of 
participants to construct meaning jointly in a context of 
cultural diversity. The scholar emphasises that speech 
acquires the character of intercultural mediation when 
communicators constantly adapt their utterances to the 
knowledge, expectations and cultural experience of 
their interlocutor (ten Thije J. D., 2003).

This approach shifts the focus from linguistic cor-
rectness to the pragmatic effectiveness of communi-
cation.

–	 A similar position is taken by K. Kramsch, who 
regards language as a space for the formation of cul-
tural meanings. In her view, the meaning of a message is 
determined not only by the lexical content of linguistic 
units, but also by the cultural context, the communica-
tive situation, background knowledge and the mutual 
expectations of the interlocutors (Kramsch, 1993).

Thus, the success of intercultural interaction 
depends on the ability to interpret not only what is 
said, but also what is implied.

A clear example is international business negotia-
tions between representatives of Ukraine and Japan. 
Japanese communicative culture is characterised by 
indirect expressions, the avoidance of categorical 
refusals and a desire to maintain harmony between 
interlocutors. The phrase ‘It might be difficult’ may 
amount to a rejection of the proposed solution. If a 
Ukrainian partner interprets this phrase literally, they 
may mistakenly understand it as a suggestion to con-
tinue the discussion. Successful intercultural commu-
nication therefore requires attention to such pragmatic 
features, rather than only to the literal meaning of lin-
guistic units.

Similar difficulties are also observed in digital 
communication. Typical means of expression, includ-
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ing emojis, memes and abbreviations, may be inter-
preted differently depending on the cultural context. 
In English-speaking communication, ‘OK’ is a neu-
tral affirmative response, whereas in other cultures it 
may be perceived as reluctance to continue the con-
versation. Similar differences may concern intona-
tion, interpersonal distance, gestures, eye contact and 
speech tempo. 

In intercultural communication, linguistic mecha-
nisms are realised not only at the level of individual 
utterances, but also in texts as holistic sign structures 
that embody a community’s cultural experience. Yuri 
Lotman defined culture as a semiosphere in which 
texts and meanings (cultural codes) constantly inter-
act, thereby ensuring the continuity of cultural com-
munication (Lotman, 2009).

The concept of intertextuality, conceptualised by 
J. Kristeva (Kristeva, 1980), is of particular impor-
tance for the philological dimension. It functions 
as a key element of contemporary global discourse 
under the influence of globalisation and the postmod-
ern worldview. Intertextuality presupposes the abil-
ity to recognise cultural allusions, quotations, rem-
iniscences and hidden meanings in texts, especially 
where these meanings are not immediately apparent 
outside a specific cultural tradition. The function of 
text as a carrier of code (cultural information) is also 
particularly evident in contemporary media and digi-
tal discourse. 

For this reason, a defining characteristic of intercul-
tural interaction in online discourse is its pronounced 
polycode nature, or creolisation. This involves the 
synthesis of verbal text, audiovisual elements, graphic 
hyperlinks and specific online slang.  Transnational 
acronyms and abbreviations, such as ASAP, IMHO, 
TGIF, as well as emojis and pictograms, increasingly 
function as universal non-verbal markers. They com-
pensate for the absence of direct visual contact and 
signal emotional connotations that can be understood 
by representatives of different linguistic and cultural 
backgrounds without additional translation.

In today’s globalised communicative space, the 
effectiveness of intercultural interaction is deter-
mined not only by language proficiency, but also by a 
complex system of mediating mechanisms, amongst 
which language mediation, translation and inter-
cultural competence play a central role. These three 
components function as interrelated elements of a sin-
gle process that ensures not a literal transmission of 
information, but the harmonisation of culturally con-
ditioned meanings.

In the context of intercultural communication, 
language mediation emerges as an activity aimed at 
overcoming not only linguistic but also cultural bar-

riers between participants in the interaction. Unlike 
the traditional view of translation as the reproduction 
of content in another language, mediation involves 
the active reinterpretation of an utterance in accord-
ance with the cultural expectations of the recipient. 
In this process, linguistic forms are adapted, implicit 
meanings are clarified, and potentially conflicting or 
ambiguous elements of the message are neutralised. 

Translation in the context of intercultural commu-
nication fulfils a much broader function than the sim-
ple transmission of a linguistic code. It acts as a mech-
anism for conveying cultural meanings embedded in 
linguistic units, discursive practices and textual struc-
tures. For this reason, contemporary translation stud-
ies regard translation as a process of cultural interpre-
tation, although this process may sometimes involve 
the superimposition of non-specific codes, leading to 
intercultural misinterpretations and pragmatic errors.

The most common manifestation of this phenom-
enon at the lexical level is the occurrence of so-called 
false friends or interlingual homonyms. A clear exam-
ple of lexical-semantic interference is the attempt 
to translate the Ukrainian adjective ‘актуальний’, 
meaning ‘relevant or topical’, with the English cog-
nate ‘actual’, which in fact means factual or real. In 
this case, the semantically appropriate equivalents 
should be ‘relevant’ or ‘current’.

Considering the above, the traditional role of the 
translator is changing. Acting as a mediator between 
cultural systems, the translator must choose appro-
priate strategies for rendering source texts. The most 
effective of these include the following:

– Pragmatic adaptation, or the cultural sub-
stitution of realities. This type of transformation is 
used when a literal translation of a culturally marked 
concept does not evoke the necessary associations in 
the recipient. For example, the American expression 
‘soccer mum’ refers to a sociocultural type of mother 
who is actively involved in the day-to-day logistics 
of her children’s lives, including school, clubs, sport. 
A literal translation such as ‘football mother’ may be 
semantically opaque. Therefore, in translation prac-
tice, descriptive or adaptive variants are used, such 
as ‘a mother who is constantly driving her children to 
activities’ or the colloquial ‘mum-taxi’. Such a trans-
formation allows the function of the concept to be 
preserved rather than its literal form.

– Generalisation and specification as a balance 
of accuracy. These operations allow the level of detail 
to be adjusted depending on the communicative pur-
pose of the text. Specification moves from the broader 
to the narrower meaning. For example, in English, the 
word ‘blue’ may cover both the colours ‘blue’ and 
‘light blue’. When translating into Slavic languages, 
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the translator must specify the shade depending on the 
context so as not to disrupt the visual image of the 
text. Generalisation is used when excessive detail is 
not relevant to the content. For example, the phrase 
‘high school graduation ceremony’ may be rendered 
simply as ‘graduation’ if only the fact of the ceremo-
nial completion of studies is important. 

– Antonymic translation as a strategy of natu-
ralness. For example, the English sing ‘Keep off the 
grass’ literally means ‘stay away from the grass’, but 
in the Ukrainian communicative tradition, the form 
‘Do not walk on the lawns’ sounds more natural. In 
this case, the grammatical structure changes, but the 
pragmatic meaning of the prohibition is fully pre-
served.

The most telling manifestation of linguistic and 
cultural asymmetry is the existence of linguistic 
and cultural gaps, where the target language lacks 
direct equivalents for a particular concept. Broadly 
speaking, such gaps may be divided into verbal and 
non-verbal ones, and communicative barriers most 
often arise at their intersection.

Verbal gaps may be understood as ‘zones of 
untranslatability’ of experience. They arise when a 
single word in one language encapsulates a complex 
cultural experience, whilst in another language this 
experience has no lexical equivalent and therefore 
requires a detailed description.

A clear example is the Dutch concept ‘gezelligheid’, 
which goes far beyond the everyday meaning of ‘cosi-
ness’. It encompasses an atmosphere of warmth, social 
closeness, emotional security and a sense of belong-
ing.  For this reason, translating this word inevitably 
involves some loss of meaning: instead of a single con-
cept, another language requires a descriptive chain.

The German term Schadenfreude is similar in 
nature, denoting joy at another person’s misfortune. 
What is important  in this case is not only the emo-
tional state itself, but also its cultural legitimisation 
as a named phenomenon. What may be described in 
other languages through several words and often car-
ries a negative connotation takes on a clear concep-
tual form in the German tradition.

Another significant type of gap relates to socio- 
corporate practices. The Japanese concept of 
nemawashi (‘digging around the roots of a tree’) in a 
business context refers to the informal preparation of 
a decision through prior individual consultations with 
all participants in the process. In effect, it is a covert 
mechanism for reaching consensus before the official 
discussion takes place. In Western languages, there is 
no single word that captures both the process and the 

social logic of such a practice, so the translation is 
always descriptive.

Non-verbal gaps are even more complex, as they 
operate at the level of automatic, often unconscious reac-
tions. In intercultural communication, they frequently 
become a source of misunderstandings because partici-
pants rarely recognise their cultural origins. For instance, 
in Latin American or Middle Eastern cultures, the com-
fortable distance during business negotiations is much 
shorter (up to 50 cm), than in Anglo-Saxon or Northern 
European cultures (1–1.5 metres). An attempt by a Latin 
American interlocutor to move closer may therefore be 
perceived by a Swede or a Briton as a linguistic and cul-
tural barrier, a sign of aggression or pressuring.

Conclusions. The research findings show that 
intercultural communication is a multi-layered and 
dynamic system of producing, transmitting and inter-
preting meanings, in which linguistic, cultural, cogni-
tive and media-related factors interact. In the context 
of globalisation, it is shaped by the digitalisation of 
communication, the mobility of people and informa-
tion, multilingualism, cultural contact and the dom-
inance of global languages, primarily English. As a 
result, isolated cultures are increasingly giving way to 
constant cultural interaction. 

At the linguistic level, meanings are encoded 
through utterances, linguistic choices and commu-
nicative strategies. Key mechanisms include polite-
ness theory, such as mitigation and indirectness, prag-
matic implicatures, and speech adaptation, including 
simplification, clarification and standardisation. At 
this level, language functions as a tool for encoding 
culturally determined content.

The cultural-cognitive level involves interpretation 
and presents a central component of intercultural com-
munication. At this level, cultural models, contextual-
ity, cognitive relevance, cultural scripts and stereotypes 
come into play. These factors may cause the same text 
to be interpreted differently, creating a risk of misun-
derstanding or reinterpretation of meaning. 

At the textual, or philological, level, text functions 
as a carrier of cultural memory, a system of intertex-
tual connections and a condensed code of culture. At 
the communicative-strategic level, adaptation takes 
place. To ensure successful communication, partic-
ipants use strategies of politeness, clarification and 
paraphrasing, cultural neutralisation of speech and 
mediation of meaning to avoid all possible barriers. 
Thus, intercultural communication in a globalised 
world is a continuous process of recoding meanings 
between language, culture and text, and remains open 
to interpretation.
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