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OCOBJIUBOCTI MIUCbMOBHUX TA YCHUX 3AMMO3NYEHD
V SINOHCBHKIN TEJEBIZINHIN PEKJIAMI

Y cmammi posxkpusaemocs nowamms 3anozuyeHux ciié 8i0n08IOHO 00 OOCHIONCEeHb PIHUX NIH2GICMI6 ANOHCHKO2O
il YKPAiHCbKO20 MOBO3HABCMBA MA iX 3HAYEHHS | BUKOPUCTNAHHA ) CYUACHIL ANOHCHKIU menesisilinitl pexkaami. Hagedeni
OCHOBHI GIMYU3HAHI Ma 3apyOidcHi OOCTIOHUKU Yyiei memu ma ixni OCHOBHI npayi 3 eayunumu npuxiadamu. Ilpoanani-
306AHO CNINbHI MA GIOMIHHI PUCU MAKUX OOCIIONCEHD | PO3ISIHYMO 0COONUBOCMI NPUKLAOIE Y MAKUX OOCHIONCEHHSIX.
Cmamms suceimuioe Hatlbinbw NONYIAPHI Kiacugikayii 3ano3udenux 0OuHuYb y MidcHapoOOHOMY Ma 61ache ANOHCLKOMY
MOBO3HABCMEI, SIKI 0ONOMA2aioMyb OibU 0eMATbHO GUEHUMU MA NPOAHANIZY6aAmU MeMy Y Pi3HUX cghepax cyCniibcmeaa.
Pozenanymo ocobnusocmi 81CUBaHHA 3aN03UYEHUX CI8 Y CYYACHIU ANOHCHLKIU MOGI ma npobiemu, siKi 8UHUKAIOMb Y Gi-
MYUSHAHUX Nepekaadadie npu pobomi 3 HUMU, MAKOHC HABEOeHT NPUKAAOU HAUDILIbWL 8TYYHUX NePeKIadis i MmIyMayeHsb
0715 none2uleHHs PO3YMIHHA MOBHOT cneyugixu ANOHCbKo20 Hapody. IIpoananizosano pisHi chepu 6xxcueanus 3anosute-
HUX OOUHUYb SNOHCHKOT MOGU, HABEOCHI HAUOLIbUL NONYISAPHI OOUHUYL Y CYUACHOMY HCUMMI ANOHYIE. 30IUCHeHULl NOULYK
HAUOINbLW 61YUHUX NEPEKNA0IS SIMUUHAHOI MOBOIO HATYHCUBAHIUIUX 3AN03UYEHUX OOUHUYb ANOHCHKOI MOBU Y CYUACHUX
peanisix menegizitinoi pexaamu. Jocniodceni Kiacu@ikayii 3ano3uyeHux oOuHuYsb i GUCEIMICHI HAUOLTbUL GIYYHI KIACU-
Qikayii. Cmamms po3Kpueae NONYIapHi PeKiamHi poruKy 3 HAUACKPAGIUUM NPOABOM 3AN03UYEHUX Cli@ I KOHCMPYKYIll
Y CYYacHill ANOHCHKIL MO Ul 0cOONUBOCMI IX BUKOPUCMAHHSA | hepeKaady. [ocnioxiceno cmagients AnoHCbKO20 Hapooy
00 3an03uieHb Y GIACHIL PEKIami ma 3p0baeHo analis ehekmusHoCi meiesizitinol pekiamu i3 3ano3UdeHUMU CI08AMU
ma supazamu cepeod 1acHe ANOHCLKUX Ma iHO3eMHUX 2nsa0adis. Hasedeni mosxcnusi npobnemu 3 BUKOPUCTRAHHAM 3aAN0-
3UYEHUX OOUHUYD Y CYUACHIL MENeBI3itHIll PeKIaMi.
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FEATURES OF WRITTEN AND ORAL BORROWED UNITS
IN JAPANESE TELEVISION ADVERTISING

The article describes the concept of borrowed words according to the studies of various linguists of Japanese and
Ukrainian linguistics and their meaning and use in modern Japanese television advertising. The main domestic and
foreign researchers of this topic and their main works with good examples are given. The common and distinctive
features of such studies are analyzed and specific features of such studies are considered. The article highlights the
most popular classifications of borrowed units in international and Japanese linguistics, which help to study and
analyze the topic in different areas of society in more detail. The features of the use of borrowed words in modern
Japanese and the problems encountered by native translators in dealing with them are considered, as well as examples
of the most accurate translations and interpretations to facilitate understanding of the linguistic specificity of the
Japanese people. Various areas of borrowing of Japanese are analyzed, as well as the most popular units in modern
Japanese life according to the development of culture and religious factors. The most accurate translations of the
most widely used borrowed Japanese language units in modern television advertising realities were searched in the
domestic language. The borrowing unit classification studies and the most accurate classifications are highlighted. The
article reveals popular commercials with the most vivid expression of borrowed words and constructions in modern
Japanese and the peculiarities of their use and translation. The attitude of the Japanese people to borrowing in
their own advertising has been investigated and the effectiveness of television advertising with borrowed words and
expressions made among Japanese and foreign viewers has been analyzed. Possible problems with the use of borrowed
units in modern television advertising.

Key words: borrowed unit, television advertising, classification, borrowed expression, viewer.
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IocranoBka mpodaemu. [lyxe momiTHe mepe-
Ba)KaHHS 3a03MYEHHUX CIiB y SMOHChkUX 3MI, sk
y IHCBMOBIH, TaK 1 B yCHil opMax, JEsIKOI0 Miporo
CIIAHTEINYY€E HOCIIB TaKuX 3amo3mdeHb. Dpasu, sKi,
3[1a€THCSI, HE MAIOTh JKOAHOTO CEHCY 1 XKOIHOIO CTO-
CYHKY /10 TOTO, 3 UYAM BOHH IIOB’sI3aHi, HE3BAXKAIOUH
Ha 1Ie, TOMIiTHI Bcionu: Ha (yTOONKaX, HA TENEBi3ii-
Hill pekyami i y SIMOHCBHKUX XKypHaiax. Jleski KomeH-
TaTOpPU CTBEPIKYIOTh, IO TaKi 3amo3udeHHs y Smno-
Hii HE CJiJ HaMaraTtucsl 3pO3yMiTH, TOMY III0 BOHHU
TUIOTh BUKJIFOYHO Y POJTI IPUKPACH.

AHani3 gocaimkens. [lepmr Hixk oOroBoproBaTu
3aM03WYeHI €JIEMEHTH, 3HaieH] y snoHchkux 3MI,
BapTO CIOYATKy OOTOBOPHUTH, SIK 15l TIpoOiema Oyiia
BHUpIIIeHa IHIIMMH aBTOpaMu. J[Boe 3 aBTOpiB, J[OH
JHorin i bapbapa Xaiin, cTBepIKyrOTh, IO aHIIIN-
chka MoOBa y smnoHchkux 3MI mepeBaxxHO Bimirpae
JICKOPaTUBHY POJIb 1 Ma€ MaJI0 KOMYHIKaTHBHOI CHJIH
(Dougill, 2008; Hyde, 2002). Jlocmigauis Ksoxo
Takamni TakoX (OKyCyeThCsl Ha JIEKOPATHBHUX elie-
MEHTax 3al03W4CHb, aji¢ MPOTIOHYE OLIBIN MTUPOKY
inTepnperariro ixHix ¢pysakiii (Takashi, 1990, 1994).
Bpaitan Moepan, Kartymi Xomrino i [llor MyHi — Tpu
aBTOpH, YHi pOOOTH MIATPUMYIOTH 1/I€I0 AEKOPATHB-
HOI Ta KOMYHIKaTHBHOI MapaJurM y po3yMiHHi 3amo-
3uueHuXx cJiB y simoHchbkux 3MI (Moeran, 1996,
1985; Mooney, 2000).

[NocriiiHe 301IbIIEHHS KIIBKOCTI 1HO3€MHUX JICK-
CHUYHHMX OJUHHULb Y SMOHCHKOMY CIIOBHHKY 3aIl03H4e-
HUX CIIiB CTAaBUTh BaKJIMBE 3aBJaHHS Mepes J0CHTi-
HUKaMH y miid cdepi. SnoHni mouanu BOMpatd 10
CBO€1 MOBHM HOBI CJIOBA 3 1H/IOE€BPOICHCHKUX MOB IIIE
3 mepiony Meimki (1867—1912), romoBHUM YHHOM
yepe3 icHyBaHHs IlekcH4HUX TmpoOiniB (Loveday,
1996).

BuBueHHs 3am03u4eHb 3aBKIH OYJI0 MOMYISIPHUM
y SITOHCHKOMY MOBHOMY CYCIUIBCTBI. 3aBISKN LILOMY
MOJKHA 3HANTH GaraTo JiTepaTrypH 3 03HAYEHO! TEMH,
X04ya aBTOpU HE NPUAISUIN IOCTaTHBO yBAarM came
SIMOHCHKIN pexiami. Jlocmimauk Minopy VYmeraxi
OIKCY€ ICTOPIIO 3aI03UYEeHb Y SIMOHCHKIA MOBIi BiJ
MEPUIOTO KOHTAKTY 13 3aXiAHUMH KyJIbTypaMHu. [HIIuit
yuenuli, lOximaca XarTopi, 3alHSBCS MOAAIBIINM
BUBUCHHSIM I1i€l cepu 1 po3BUHYB Teopii, MojaHi y
pobotax MiHopy YMeraki, sika craja OCHOBOIO HOTO
nociiukeHHs «lIpukiaan aHMIMCbKUX JIEKCHYHUX
3al03W4eHb Yy SMOHCBHKiW MoBi» (Hattori, 1980).
Hocnigauk Mynei#t CiH BBaXkaB, 10 JIEBOBA YacTKa
3aM03MYCHUX CJIB TPUHIUIM 3 aHTIIHCHKOT MOBH,
X04a y SITMOHCHKIA HApaXOBY€EThCs 0araro 3armo3u4eHb
1 3 (hpaHIy3bKOi, TOIIAH/ICHKOI, KUTAHCHKOI, iTaiN-
CBHKOi, iCITaHChKOT Ta MOopTyranbchkoi MoB (Mooney,
2000). Buenuii [xetimc CTeHIIOy AOCTIMB MOBHI
KOHTaKkTH y SIMoHii GMU3bKO THCSYi POKIB TOMY, KOJIH

OyIM3M 1 IPEJCTABHUKY KUTAHCHKOT HAIlil TpHOyIIn
ctomu y VI ct. (Stanlaw, 2004). Buenwuit Jleo JlaBneit
OTMCaB KOHTAKTH STOHCHKOI MOBHU 3 KpaiHamu A3ii
(Loveday, 1996).

MeTta cTaTTi — JOCTHIAUTH MUTAaHHS TPO MpPOIEC
KOpEHi3allii, CEMaHTUKH 3arl03U4YeHb, COIIOJIHTBIC-
TUKU QYHKIIH TaKUX 3alI03MYCHUX CIIIB 1 CTABICHHS
IO HUX.

Bukian ocHoBHOro marepiasy. OcKilbKka Tele-
OadeHHS € OUIBII CKIQJHUM CEpEeIOBHUIIEM, HIXK
JPYKOBaHI CTOPIHKHM >KypHAlliB, 3all03U4EHHSI, BUKO-
pUCTaHi y SIOHCHKUX PEKJIAMHUX TEJCBI3IHHUX
MporpamMax, aHaJOTIYHO € CKJIQJHIIIAMH, TOMiI SIK
y KypHaJlaX peKJIaMHi OTOJIOIIECHHS MOXYTh BKIIFO-
YaTyl TIJbKHM THUCHMOBI 3aIlO3WYEHi CIIOBA, TEJEBi-
3iiHI K peKJIaMHi OTOJIOIIEHHS! MOXYTh CKJIaJIaTHCS
SK 13 TMHCHBMOBUX, TaK 1 PO3MOBHHUX 3all03WYCHb.
Jloci/pkeHHsT BapTO PO3MOYaTH 3 aHaji3y TeJeBi-
3IHHUX pEeKIIaMHUX POJIMKIB, SKi BMIIIYIOTh y cebe
JIUIIIE TTUCHMOBI 3aII03WYEHHS, OCKUTBKH 1€ CITY)KUTh
MIEPEXO/IOM MIXK PEKJIIAMOI0 y SITOHCHKUX JKypHajax
i peksamoro Ha TeneOadenHi. [1oTiM MOKHa TOUYMHATH
PO3WISL peKJIaMH, JIe 3aCTOCOBYETHCS SIK MUCHMOBI,
Tak 1 po3MoBHi 3amo3uyeHi ciosa (Goldstein, 2011).

OnuH 13 TOMUPEHNX CITOCO0IB MHCHMOBHX 3aIl0-
3WYeHb TIOKa3aHWH Ha STMOHCHKOMY TelebavueHH1
yepe3 CIOraHu KoMIlaHii. barato smoHCBKHMX KOM-
NaHii MaroTh racja aHrTiHCHKOI0 MOBOIO, MPHKJIa-
JioM 4oro € cioran dipmu «Honday: «the power of
dreamsy (cuna mpiit) (Honda Slogan, 2019). Lli raciia
3a3BHUail 300paKYIOTECA Y KiHIT peKIIaMH, IO BiaOu-
Ba€THCS JI3EPKATBHO BiJIIOBITHO /IO aHIIIHCHKOI, sSKa
€ BIJIOKPEMJICHOIO Y SIMOHCHKUX XKypHaiax. [lepumii
KOMEPIIMHUNA POJIMK 13 MHUCHhMOBOI AHIJIIHCHKOIO
MOBOIO, 1[0 TOCIIIKYEThCs, — 11e pexnama «Pocky»,
ATTIOHCHKOT KOHJAUTEPCHKOT KOMITaHii.

Tosapu «Pocky» € momynspHOIO STIOHCHKOO
3aKyCKOK: TOHKHIA KpeKep Y (popMi COITOMKH Y IIOKO-
nani. B oqHOMY TeneBi3iiHOMY peKJIaMHOMY POJTUKA
TaKUX CHEKIB HEMa€ aHMIICLKOI MOBM, aje BOHA
BUKOPHUCTOBYEThCS y KiHI posuka (Pocky, 2019).
ITix ToproBoto mapkoro «Pocky» € dpasza stick for
fun (cojomKka AJisl 3aJIOBOJICHHS), SIKY TAKOXX MO)KHA
3HaiiTh Ha BeO-caiiti «Pocky»: pocky.jp (Pocky
slogan, 2019). € xinbpKka piBHIB 3MICTY, OB’ 3aHOTO
i3 ¢pasoro, 1 He BCi 3 IUX 3HAYEHb, IIBU/IIE 32 BCE,
MOMIYarOThCs SIMOHCHKUMU Tisgadamu. Lle roBoputs
po Te, Mo (Ppa3a He Mae MOBHICTIO KOMYHIKaTHBHOT
¢byHKLil, a, MBHUIIIE, MA€ YACTKOBY KOMYHIKaTUBHY
1 yacTkoBO jaekopatuBHy ¢yHKuUii. JlekoparuBHe
racio, WMOBIpPHO, HalMCaHe AaHDIIHCHKOIO MOBOIO,
a He SAMOHCHKOI0, OCKUIBKH TOproBa mMapka «Pocky»
300paxkeHa 3 BUKOPUCTAHHSIM JIATHHCHKOTO an(haBiTy.
Bpenn i cioraH 3HaXOIATHCS Y TIPAaBOMY HIKHBOMY
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KyTKy €KpaHy, 1 Take pO3TallyBaHHS aHIIiHCBHKOL
MOBHM MCHIIE BiJIBOJIIKAE TsAga4a U y3TOIKYETHCS
31 cTuiieM HanucaHHs. | OpeHp, 1 cioraH MaroTh TOMH
camMuil mWpUQT 1 HaMKUCaHI OTHUM KOJIHOPOM, TOMY
BHOIp BITaB Ha aHIIIACHKY MOBY, a HE SITIOHCHKY, 100
HAIUCaTH Taclo 3 JEKOPAaTHMBHOIO MeToro. BomHo-
qac Lei caoran Moxe OyTH MOMIYeHUM 1 TOMY MOKe
JOHOCHTH JI0 TJIsiiada TIEBHY 1/1€10, TaK 1[0 YaCTKOBO
Ma€ KOMYHIKaTUBHY (YHKIIIO.

HaiimpocTimmii eJeMeHT y CIiIKyBaHHI 13 TJIs-
Ja9aMHy — IIe Te, II0 Tacio JOHOCHTH 3MICT OKPEMHUX
CIiB, TaKUX SIK stick (comoMka) i fun (3a10BOJICHHS).
Crogo stick, o4eBHIHO, TIOB’si3aHEe 3 (OPMOIO IIOKO-
JaHOT 3aKyCKW. baraTo iHIIMX eJIEMEHTIB peKiIaM-
HOTO pOJIMKa TIepellaloTh II0  XapaKTePUCTUKY
3aKyCKH, BEPTHUKaIbHI CMYTd Ha 3aJHBOMY IIIaHI
MAalOTh TOM caMU KOJIip, IO 1 MIOKOIA, i aKTOP OTH-
CY€ TaKOX CHEK JIOBIoi Ta TOHKOI (hOpMH.

IcHye # iHIIME piBeHb 3HAYEHHS, SIKE aHTIIIHCHKE
raciio BTUIIOE y co0i: ceHe Bciel (pasu dompumyea-
mucs 3a006onenns. Hocii aHITiACHKOT MOBH PO3yMi-
fOTh, IIO BUpA3 Stick to... 03HAYAE podbumu auuie....
Tox croBocONy4YeHHs stick to fun po3yMieTbes SIK
pobumu nuwe me, wo eeceno. Ilpore 1eit piBeHs 3Ha-
YeHHS1, IMOBIPHO, BTPATUBCS JUIsl ACSKUX SIMOHCHKUX
IJISIJIA41B — I1€ TacIIo MEePeKIIaIacThes y HIYKHbOMY Ipa-
BOMY KYTKY STIOHCEKOI0 MOBOIO (Pocky slogan, 2019).
WO B LW EE W os Lo !
(Bamxam Becemi peui pasom). SAkOu ¢paza morna
MOBIJIOMUTH CBO€ 3HAUEHHS caMa 110 co0i, TO He OYyJI0
0 HEoOXiTHOCTI 3a0E3MEUUTH JOCIIBHUN MEepeKIal.
TakuM 4MHOM, BiIOYBA€THCS YACTKOBE CITIIIKYBaHHS
3a PaxyHOK BHKOPHCTAHHS AHIIIHCHKOTO 3aro3H-
YeHHsI Ha STMOHChKOMY TeneOadeHHi. Okpemi cioBa
MalOTh KOMYHIKaTHBHY (DYHKIIIFO Y 3B 3Ky 3 IHIIUMU
eIEMEHTAaMH Yy peKJami, TOAl SIK 3arajJbHUH CEHC
¢pasu Moxke OyTu BTpadeHMM. Lle y3romkyeTbes 3
171e€r0, MO KOPOTKi (ppa3wm 3maTHI Kpale CIiIKyBa-
THCS 3 ATOHCHKOIO ayqUTOPIEr0, HIK TOBII, a OTXKE,
OLITBII KOPOTKi Ppasu 3’ ABISAIOTHCS YacCTilIe.

Kpim Toro, amamiz ¢pasu, BUKOpHUCTAHOI
y peknami cHekiB «Pocky», mokasye, sk Baxkko
1 CKIIQJHO JJIsi SIMTOHCBKHX TOPTiBEJIBHUX MapoK
BHKOPHCTOBYBATH 3allO3MUYEHHS y CBOIH peKJIaMi.
SIKIo KOMMaHis X04e BHKOPHUCTOBYBATU Tacio, SIKe
Ma€ KiJIbKa piBHIB 3MiCTY, TO BOHA TIOBHHHA BU3HATH,
110 AesKi 3Ha4eHHs OyyTh BTpayeHi I SIOHCHKUX
misigaqiB. 3 1HIIOTro OOKY, KOMIaHis MOXe BUKOPHC-
TOBYBAaTH Tacio, sSIke Ma€ JUBHE 3HAYCHHS 3 TOTVISIILY
HOCIIB aHMIIMCHKOI MOBH, ajie sIKe OOMIHIOETHCS
JTAHUMU O1T6IT €()eKTUBHO IS AMTOHCHKOTO TIIsAIava.
Hampukoaz, 3amicTe TOro, 100 BUKOPHCTATH 3ario-
3udenHs Stick to Fun, Toproa mapka «Pocky» morna
0 BUOpaTH MIOCH Ha KIITANT Stick fun (KopucTyBaTHCs

3aJI0BOJICHHSIM), 1110, MOXJIMBO, IEpe/lIac 3HAUYCHHS
OKpEeMUX CJIIB OLTBII €pEeKTUBHO, HE MAIOYH BiITHO-
HICHHS JI0 HAIMMCAHHS TPUPOJTHOTO 3By4YaHHs (pasm.
Po3ymiHHS TOrO, HACKUIBKK €(EKTUBHO 3aII03UUEHHS
MOKE CIIJIKYBATHCS 3 AMTOHCHKUMHU IVIsIIa4aMy, MOXKE
OyTH MOTEHIIHHO KOPUCHUM JIJIsl SITOHCHKUX KOMITa-
Hil, KOTPl HAMArarmTbCs TOHECTH IO CBOIX IIISAIAdiB
3MIiCT HaWOUThIT edekTHBHUM crocoboMm. Hacrtym-
HUU TIpUKIAN Uil JOCHiDKEHHS — IIe TeJeBi3iliHa
pexiiama, y sKiii BUKOPUCTOBYETHCS iHAMBiAyasbHE
aHDIINChKE CJIOBO, a He (pa3a.

Y pekiami TOMamd  Bil TOPrOBOi  MapKu
«Shiseido» € Tak camo aHrIiiicbka MOBa y KIHII
PEKIaMHOTO pOJIMKA, alleé IbOTO pasy AaHMIHCHKI
3arMmo3n4YeHHs ycHi, a He muchMoBi (Shiseido, 2019).
Lleit 6pena nomaau Mae HazBy «Maquillage» 1y xinmi
peKyiamMu 3’SIBIISIETBCSL CBITIIMHA 31 cioBamu « Touch!/
Magquillage/Touch!» (moropkumck/Maquillage/
MIOTOPKHUCH) y BEPXHIA YacTHHI Kaapy IOMaId
3rybamu. Y Mipy TOTo, SIK FOJIOC TIEPEXOTUTh JI0 KOXK-
HOTO CJIOBA, ICHY€E NMEeBHUHN e(heKT, HaIaHUH KOXKHOMY
HanucaHnomy enemeHty. Komu ronoc kaxke: Touch!,
e CJIOBO CTa€ KYPCHBOM, @ KOJIM TOJOC TPOMOBIISIE
Ha3By Openay Maquillage, To BOHA TiACBIUy€eTHCS
Ha KOPOTKHH TIPOMDKOK Hacy. Brmpyre romoc kaxe:
Touch! 1 BinOyBa€eTbcsl T€ caMe — CIIOBO Ha CBITJIHHI
30uTBIIyEThCA. Take 3amo3ndeHHs touch (TOpKaTuCs)
Mae Ha yBa3i NOMaly, sKa TOPKAaeThCs TyO y Kajapi.
3BuJaitHo, mi edexTr Morn OyTH 3aCTOCOBAHI 1 IS
SAIMIOHCHKUX CIIiB HA €KpaHi, aje OUIbII JOPEYHO, KON
BOHHM HaIlMCaHI aHIJIHCHKOIO MOBOK. Taki 3amo-
3WYEHHS TIPUBEPTAIOTh yBary Iisifava i, A0 TOTO XK,
BUKOPHUCTAHHSI aHDIIHCHKOT MOBH 3aMICTh SITTOHCHKOT
Mae Kpamui eQeKkT Ha TsanadiB. Take 3acToOCyBaHHS
3aIMO3WYEHNX CITiB, BUKOPUCTOBYBAHUX Y SITIOHCBHKIN
peKiIaMi, Ma€ BUCOKY JIEKOpaTHBHY (DYHKIIiFO, a caMe
3aJy4eHHs yBaru risijgada.

Jyxe BaxiIuBOIO ceporo IOCHiKESHHS € MH-
TaHHSI PO T€, HACKUIBKHU 3all03MUYEHI CJIOBA € KOMY-
HIKATUBHUMH. 3 OTJIIIY HA TOH (akT, M0 aHTIHChKE
CJIOBO touch (TOpKAaTHCS) 3alO3WYCHE O SIOHCHKOT
MOBH, MOYKHA TIPUITYCTHUTH, 1[0 ATIOHISIM BiJIOME 3Ha-
YeHHS LpOro 3amo3udeHHs. OpHak Ha3zBa OpeHxIy
Magquillage wabGararo ckiajHima i OUIBII HE3BU-
vyaifHa. e c10BO 03Ha"ae Kocmemuxa 1 3amo3udeHe
3 (paHITy3bK0i MOBH, ajie y IIiii peKjIamMi BUKOPHCTO-
BY€ThCSl KommaHiero «Shiseido» sk ToproBa mapka.
SInoHChKI gAYl MOXKYTh acOIlIOBaTH 3HAYCHHS
(paHIy3bKOTO CIIOBa Ha OCHOBI HOTO BUKOPHUCTAHHS
SIK TOProBOi MapKu 0€3 pOo3yMiHHS 3arajbHOTO 3MICTy
nporo ciosa. KpiM TOro, 3Ha4YeHHs 3aro3UYCHHS
touch (TOpKaTHUCS ) TAaKOXK HE MIOBHICTIO 3po3ymiie. Lle
3aMo3uUYeHe CIOBO MOXe OyTH BHKOPHCTAaHE SIK e
OJMH MiJPO3/iJ KaTreropusaiii ToproBoi Mapku ado
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K BOHO NPOCTO BUKOPUCTOBYETHCS SIK PEKJIAMYBaHHS
st poHOBHX 300pakeHb. Kpim Toro, mepuie cioBo
touch (Topkarucs) Moxe OyTH MPOCTO BUKOPHCTAHE
y LUISIX 3aIIOBHEHHS Yacy, MPOTe KO BOHO 3aCTOCO-
BYETHCS BAPYTE, TO MOKE OyTH 3MiHCHE TOTICPEIHIM
cioBoM Maquillage i cripuitmatucst sik Maquillage
touch (motuk Maquillage). I, mapemTi, 3a3Buuaii
OUTBIIICTh CJiB, HAaMMCAHUX KYpCHUBOM, HaxWJICHI
BIIPaBO, NpOTE fouch (TOpPKATHCS) HAXWIICHE BIIBO.
Takuii He3BWYAHHUI KypCHB y TOE€THAHHI 3 BHKO-
PHCTaHHAM 3HAKy OKJIUKY € BaXKJIMBHM HMOKa3HUKOM,
110 I1i CJIOBA MAalOTh OLJIBII IEKOPATUBHI (PYHKIIIT, HIXK
komyHikarusHi (Shiseido, 2019).

[TuceMOBI  3armO3WYEHHsI MOKA3yIOTh CXOXKICTh 3
AQHDIICHKAME 3aII03UYCHHSIMH, 3HAWJICHUMH Y SITOH-
CBKHX JKypHasIax. SIK BUTHO Ha IPHUKIIA/Il pEKIIaMU CHe-
kiB «Pocky», 3HaueHHST MOke OyTH TiepelaHo Ha piBHI
OKPEMOTO CJIOBa, TOMI SIK CeHC (ppa3u 3arajoM BTpayda-
etbest. Lle roBopuTh mpo Te, 1o uyuM Kopotia (pasa,
TUM BOHA Ma€ OUIbIITY KOMYHIKaTHBHY (DYHKIIIO.

Sk Oyno 3a3HavdeHo paHilie, TeneBiziiiHa pexiama
€ OLIBII CKJIAJHUM €JIEMEHTOM I JOCIHIIKEHHS,
HIK JIpyKOBaHa peKJiama y )KypHajlax, TOMY IO BKJIIO-
4ae y cebe pyxomi 300pakeHHs 1 3ByK. Lle ocobmmBo
aKTyaJlbHO NP PO3IVISII ACKOPATUBHUX 1 KOMYyHiKa-
TUBHHUX (PYyHKIIN 3al03WYEHUX CIIiB, SKI HE TiJIbKH
HaIMCaHi Ha €KpaHi, ajie TaKoX TepeaHi B YCHOMY
IUTaH1 U TIsaaya.

B aBromoOinbHili pekiami ans «Toyota Vitzy
€ Oararo pi3HUX croco0iB nepeaadi aHikChKoT MOBa
abo 3axigHoi ecretuku. [lo-mepiue, TYT 3aCTOCOBY-
eTbesi OHOBA My3WKa — TicHs «Sunday Morningy
(HemiTpHUN paHOK) aMEepUKaHCHKOI rpymu «Maroon
5», BUKOHaHa aHTmiicekoro MoBoro (Toyota Vitz). Ha
NPOTHBAry LbOMY YCHHUI TEKCT PEKJIaMHOIO POJIMKa
BE/ICTHCSI SAMOHCHKOIO MOBOIO JIBOMA SIIOHCHKUMH
akTopamu. OJlHaK MMOCTaHOBKA PEKJIAMHOTO POJIHMKA
MoBEpTaE Iisijla4a Ha3aJl JI0 3aXiJHOTO CEepeOBUIIA,
OCKUTBKH JZIBi TOJIOBHI AifiOBi 0cOOM TepeOyBaroTh
Ha Bevipii 3 iHMMMHA iHO3eMIsMU. TYT MpPOCTEKY-
€THCS CKJIAJIHA CYMIIIl STIOHCHKUX 1 3aXiTHUX CTHIIIB:
(hoHOBA My3UWKa i MOCTAHOBKA Ma€ 3aXiJHI MOTHUBH,
TOAl SK TOJIOBHUMH IIHOBHMH OCO0aMU € SIIOHII
(Toyota Corolla, 2019).

AxTpuca y pekiamMi TOBOPHUTH STTOHCHKOIO MOBOIO,
MPOTE MEBHI CJIOBA, SIKI BOHA BUMOBIISE, 3’ SABISIOTHCS
Ha ekpaHi. BoHa BUMOBIISie Ha3By MapKu aBTOMOOIIIS
«Vitz» nBa pasu. [lepmmii pa3 e cioBo 3 SBISETHCA
Ha eKpaHi, HalMcaHe KaTakaHow. Bapyre BoHO Bike
HAIlMCAaHe JIATHHCBKUMH JIiTepaMHu. TakuM YHHOM
BUKOHY€ETBCS MPOLEC KPAIIOro 3amam’ sITOBYBaHHS
DIsa4aMd Ha3BU OpEH[Y, KOJW CJIOBO HAIlMCaHe
JATUHCHKUMU JIITEPaMH, a KOJIM BOHO 3alUCY€THCS
SITOHCHKOIO — IVISIa4 MOYKE MPOYMTATH HOTO 1 Ji3Ha-

THUCSI TIPaBUIIbHY BUMOBY. [Topsijiok HarmMcaHHs TaKoX
Ipa€e CBOIO POJIb: BApYyre Ha3zBa OpeHAY HamMcaHa
AHTITCHKOI0 MOBOKO Tak, MIO0 TIsmad Mir Kparie
MPOAcOLilOBaTH 3BYK TOPTOBOI MapKu 3 MOTO MHUCH-
MOBOIO popmoto. Xoua Ha3Ba TOProBoi Mapku «Vitzy
3BYYHUTh MOBHICTIO [T0-IHO3EMHOMY, Y peKJami Haja-
€TBCsl SIMOHChKA BHMOBA, TaK IO BJIACHE SIMOHCHKI
CHOXKHBa4i MOXYTh TOBOPUTH IIPO IIPOLYKT 3 IHIIUMHU
moneMu. Y 1l pexnami HazBa «Vitzy, 1o CyTi, Mae
JIBa IM1J13ar0JIOBKH — OAMH y (OPMi MUCHMOBOI STIOH-
CbKOl, a iHIMH — y (opmMi PO3MOBHOI SIMOHCHKOT
MOBU. TakMM 4YMHOM, BJIACHE HAIHCAHHS TOPIrOBOI
MapkH «Vitz» TaTHHCHKUMHU JTITEPaMH CITYKHUTh 1€KO-
paTHBHUM eleMeHTOM. Takuii camuii e(heKT CTBOPIO-
€TbCS 11 y aHIIIHCHKUX Ha3Bax SIMOHCHKUX KYPHAJIB,
AK1 3aKCYIOThCSI BEMUKUM IIpudTOM. 3a ZOIOMO-
rolo 1poro edekry ii BUIHO 37aJieKy, 1 e CIIy>KUTh
JICKOPAaTUBHUM €JIEMEHTOM, OJIHAK KOJM Ha3Ba BIKE
BH3HAHA BIJOMUM OpEHIOM, KOMyHIKaTHBHA (PYHKIIis
Oepe Bepx.

BucnoBku. TenesiziliHa pekiama OuUIbII THyYKa
y CBOIX cmocobax 3poOMTH 3acTOCOBaHi 3amo3u-
YeHHs OUTBII KOMYHIKaTHBHUMH, HaBITh SIKIIO BOHH
HaNWCaHl JJATHHCHKUMH JIITEPAMH, a HE SAIMOHCHKOIO
MoBo1o. Komn cimoBo Ha ekpaHi, HamucaHe aHTJIiH-
CBbKOIO, BUMOBJISIETHCS SITOHCHKOIO MOBOIO, SITTOHCHKI
[Is11a41 MarOTh JIBa Pi3Hi CIIOCOOM 3pO3yMITH CIIOBO —
Yyepe3 TEKCT 1 3BYK. AHIVIIMChKa, 1[0 Mae BHKJIIOYHO
JEKOpaTuBHY (YHKIIO 1 y SIKiii 30BCIM BiICYTHIH
KOMYHIKaTUBHHUIA €JIEMEHT, TAKOXK 3HAM/IEHA Yy SITOH-
CBKii peKJiami, K, HaIpuKiIaI, mcHs rypty «Maroon
5» — gk doHoBHI pexuM. TekcTw miceHb B3araii
Ba)KKO BiJIPI3HUTH, HE3aJIS)KHO BiJl TOTO, IKOFO MOBOIO
BOHH BUKOHYFOTBCS, 1 11€ T1ITBEPIKYETHCS TOJ1, KOJIU
TEKCT TICHI MPEICTABICHUN HEPIJHOK MOBOKO IS
IIAIadiB SMOHCHKOI pekyaMu. OKpeMi CIoBa BayKKO
CIIPUWHSATH Y TTICHI TaK CaMo, 5K 1 OKpeMi CIIoBa y APy-
KOBaHMX CTATTSIX. 3aMiCTh TOTO, 00 CHIIKYBaTHCS Y
SIBHOMY BHIJVISIZII, aHIVIIFICbKa y MiCHI O17IbIIe CXOXKa Ha
TEKCT, SIKMI BOJHOYAC Iepeiae 3axijiny armocdepy
BEUIPKU Y peKJiami, /e He BUKOPHCTOBYETHCS KOJIHA
€BpoTIeiichka MOBa. Taka aHIIIHChKA 3 YHUCTO JEKO-
PaTUBHOIO (DYHKIIEIO JONIOMArae MoCHJINTH YaCTKOBO
o QyHKLII0 Ha3BU OpeHay. [HIMMU cioBaMu, Xo4a
Ha3Ba OpeHAy TOBIAOMIISIE CBOE MTPU3HAYCHHS, HAITU-
CaHHS 1i€i HAa3BU aHIIIMCHKOI MOBOIO ITiJKPIILIIOE
JIEKOpaTUBHY (PYHKIIIIO aHTTHCHKOI MOBH Y ITiCHI.

BaxnuBicTh BUKOpPHCTaHHS IPAaBUIBHOI Ipama-
TUKHU Y 3all0O3MYCHHSX HE BIIKHIAETHCS, X04a TOJIO-
BHUI AaKIEHT y SIMOHCHKIM pexiami poOUThCS Ha
JEKOpaTuBHIN (YHKIIT, sSika BBa)Ka€TbCS BaXKJIMBI-
1010, HIX KOMYyHiKaTtuBHa. [Ipore Takox mpumins-
€ThCSI 3HAYHA yBara i KOMyHIKaTWBHIN CHIII 3am03H-
YeHb, aJKe PeKIaMa PO3MOBCIOIKYETHCS 1 HAa HOCIIB
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i€l MOBH, TOMY BUKOPHCTAHHS Pi3HUX 3alI03UYECHD Y
SIMOHCHKIN peKsiaMi He OB’ si3aHe BUKIIIOYHO 3 JICKO-
PaTUBHOIO (YHKIII€EIO.

PosMimieHHsT 3amo3WYeHUX CJiB TAKOXK IPAITIOE
CIIIJIBHO 3 IHIIMMU eJIeMEHTaMH JH3aiHy, TAKHMH SIK
Koutip mpudty. Po3ranryBaHHs 3a1I03UUEHNX €JIEMEH-
TiB Mae Oe3nocepeHe BiAHOMICHHS 10 ICKOPAaTHUBHOL
¢GyHKUil cnoBa, ToAl SIK iXHA KOMYyHIKaTHBHA CHIIa
MOJKE 3MIHIOBATHCSI HE3aJICKHO BiJ PO3MIIICHHS Ha
ITi/ICTaB1 YaCTOTH BUKOPUCTAHHS y MOBi. Po3MmirieHHs
3aII03MYEHHX CJIIB € OJHHUM 31 CIIOCO0IB, SIKMH JI0II0-
Marae posibparucsi y BiIHOCHIH Ba)JIMBOCTI JIEKO-
pPaTUBHUX 1 KOMYHIKaTUBHUX (YHKLiH 3alI03UYeHb Y
SITOHCHKUX KYypHAJaXx.

Ockitbkn  TenebadyeHHss € OUIbII  CKJIAIHUM

MososHaBCcTBO. AiTepaTyposHaBCTBO

...............................................................................

HaiB, 3all03WYEHHS, BUKOPUCTAHI y SIMOHCHKUX
PEKIaMHUX TEJEeBI3IMHUX MporpaMax, aHaJOriyHO €
CKJIQJHIIINMH, TOMI SIK y JKypHaJlax PEeKJIaMHi Oro-
JIOTIEHHS MOXYTh BKJIFOYATH TiTbKA TUCHMOBI 3aI10-
3UYEHI CIIOBA, TENIEBi3ilHI K PeKJIaMHi OTOJOMIECHHS
MOXYTb CKJaJaTHCA SIK 13 MUCbMOBHX, TaK 1 3 pO3-
MOBHHX 3a[I03MYCHb.

TeneriziiiHa pekiiaMa OUIBII THY4YKa y CIpo0Oax
3pOOWTH 3armo3WYeHHA OUTbIl KOMYHIKaTHBHHMH,
HaBITh SKIIIO BOHHU HAIMCAaHI JIATHHCHKUMH JIITEPAMH,
a He AMOHCHKOIW MOBOI0. Komm ciioBo Ha expaHdi,
HalnvcaHe aHDIIHCHKOIO, BUMOBIISETHCS SITOHCHKOIO
MOBOIO, SITIOHCBHKI TIsJIa4l MaroTh JIBa Pi3HI CIIocoOu
3pO3YMITH CJIOBO — Yepe3 TEKCT i 3BYK. CJI0Ba MOXKYTh
OyTH TPOUYNTAaHI Brojoc, i iX MPOMOBIISHHS BILTUBAE
Ha CIOCi0 CIIPUHHATTSI.
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