MogBosuascTBO. AlTepaTypO3HABCTBO

..............................................................................................................................................................

UDC 316:347
DOI https://doi.org/10.24919/2308-4863/59-2-16

Valentina ZHUK,

orcid.org/0000-0002-1767-1922

Senior Lecturer at the English Grammar Department
1l’ia Mechnikov Odesa National University

(Odesa, Ukraine) prysokyar@ubkr.net

INTERCULTURAL COMMUNICATION AND STEREOTYPES

The article is dedicated to the stereotypes and interaction between stereotypes and national culture. The author draws
attention to the fact that people’s perception of each other is carried out through the prism of existing stereotypes. When
meeting with representatives of other peoples and cultures, people usually have a natural tendency to perceive their
behavior from the standpoint of their culture. Misunderstanding of a foreign language, symbolism of gestures, facial
expressions and other elements of behavior often leads to a distorted interpretation of the meaning of their actions, which
easily gives rise to a number of negative feelings: alertness, contempt, hostility. As a result of this kind of intercultural or
interethnic contacts, the most typical features characteristic of a particular people or culture are found, and depending on
these characteristic features and qualities, these representatives are divided into different groups (categories). This is how
ethno-cultural stereotypes are gradually formed, which are generalized ideas about the typical features characteristic of
a people or its culture. In the course of the research, the author realizes that the roots of the emergence of stereotypes lie
in the objective conditions of people s lives, which are characterized by repeated repetition of monotonous life situations.
This monotony is fixed in the human mind in the form of standard schemes and models of thinking. The process of
stereotyping occurs due to the ability of human consciousness to consolidate information about homogeneous phenomena,
facts and people in the form of stable ideal formations. Stereotypes contain the social experience of people, reflect the
common and repeated in their daily practice. They are formed during the joint activities of people by focusing the human
consciousness on certain properties, qualities of the phenomena of the surrounding world, which are well known, visible
or understandable, at least to a large number of people. According to their content, stereotypes are a concentrated
expression of these properties and qualities, most schematically and clearly conveying their essence.
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MIZKKYJbTYPHA KOMYHIKALIA TA CTEPEOTHUIINA

Cmamms npucesayena cmepeomunam ma 63a€mooii cmepeomunis i3 HayioHAIbLHOI KYIbNypolo. Aemopka 36epmae
veazy Ha me, w0 CHPUUHAMMS JI00bMU 00U 00HO20 30IUCHIOEMbCS KPi3b NpUsMy cmepeomunis. 3ycmpiuaioyucs i3
NPeOCmaGHUKAMU THIWUX HAPOOI8 MA KYIbIYP, 00U 3A36ULAl MAIOMb RPUPOOHY CXULLHICTNG CHPUTLMAMU IXHIO NOBEOTHKY 3
nosuyiti ceoci Kynomypu. Hepo3yminHs uyscoiMosu, CUMBONIKU HCeCmi6, MIMIKU A IHULUX eleMeHMi8 NOBEOTHKU HaCmO 6ede
00 CHOMBOPEHO20 MAYMAYEHHS CEHCY iX Oill, WO 1e2Ko NOPOOIUCYE YLTY HUZKY HELAMUBHUX NOYYIMMIB. HACHOPON’CEHICb,
3Hesacy, 8opodcicmy. BHacniook maxoeo poody MidcKYIbMYPHUX YU MIHCEMHIYHUX KOHMAKMIE BUABIAIOMbCA HAUOLIbUL
MuUno8i pucu, Xapakxmepti Ons Moo Yu iHWO020 HApoOy 4u KYIbmypu, i 3a1exiCHO 8i0 YUX XapakmepHux O3HaK md
sKocmetl 0ani npedCcmasHuK NOOLIIOMbCSL Ha PisHi epynu (kameeopii). Tak nocmynoso ckiaodaromocs emHoOKYIbIMYpPHI
cmepeomunu, wo CMAHOGISIMb Y3A2ANbHEe ] YSAGIEeHHs NPO MUNOGI pucu, xapakmepHi 0isi 6y0b-sK020 Hapody abo 1o2o
Kyabmypu. Y x00i 00CniodcenHsi a8mopKa yCei0OMIIOE, WO KOPIHHS GUHUKHEHHST CIMEPeOMUnia i1ediCums 6 00 EKMUGHUX
ymMosax scumms arooell, 0 AKUX Xapaxkmephe 6azamopaszoee no8mMopeHHs OOHOMAHIMHUX dcummesux cumyayiu. Ll
OOHOMAHIMHICb 3aKPINIIOEMBCA ) C8I00MOCTI TOOUHU Y 8UIA0T CIMAHOAPMHUX cXeM ma mooenell mucienHs. [Ipoyec
opmysanns cmepeomunie 6i00y8acmucst 3a805KuU 30AMHOCMI JHOOCLKOL C8I00MOCIMI 3aKPINAO8amu iHhopmayio npo
00HOPIOHI siIsUWA, pakmu ma aodel y ueisioi CMIUKUX i0eaibHux ymeopers. Cmepeomunu Micmsms y codi CyCniibHuUil
00¢8I0 nt0dell, 8i000padcaoms 3a2aivHe nf nO8BMopr6ane y IXHill nosciakoentiu npakmuyi. Bonu gpopmyomscs nio uac
CRINbHOIL OlIbHOCMI H00ell WLIAXOM AKYEHNMYBAHHS CGIOOMOCHI NHOOUHU HA MUX YU THWUX 81ACIUBOCIAX, AKOCSX
A6UUY HABKOTUWHBO2O C8IMY, AKI 000pe 8i0omi, nomimui abo 3po3ymini NPUHAUMHI 8euKill KitbKocmi noodell. 3a c8oim
3MICIMOM Cmepeomuny € KOHYeHMpPOBAHUM BUPAZOM YUX BILACMUBOCTEN [ AKOCTell, W0 HAUDLIbUL CXeMAMUYHO [ 3p03YMIN0
nepeoaroms ix cCymuicme.

Kniouogi cnoea: cmepeomun, Hayionanbha Kyniomypa, Hayis, KOMYHIKayis, KYIbMypHi CRIIbHOMU, JTIHSBOKYIbIMYPHA
cninbHoma.
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Formulation of the problem. The relevance of
this topic is caused by the interest of the researchers
in the interaction of language, culture, and the psy-
chology of the people. The phenomenon and concept
of “stereotype” attracts much attention of research-
ers; many scholars, such as W. Lippman, [.S. Kon,
W. Krasnykh, E. Bartminsky, F. Batsevich, N. Soro-
kina have studied this problem (Kon, 2001; Lippman,
1966; Kpacusix, 2001; baprmunckuii, 2009; bare-
By, 2019; Copokwnna, 2014). The novelty of the
study lies in the fact that the stereotype phenomenon
will be considered in a broad sense, as a concept that
includes the ideas of one nation about the culture of
another nation as a whole.

The purpose of the work is to explore the inter-
action of the concepts of stereotype and national
character, to identify the features of the reflection of
national culture in stereotypes.

Research analysis. For the first time, the defini-
tion of the concept “stereotype” was proposed by a
well-known person American journalist, political
scientist and sociologist W. Lippman in the work
“Public Opinion” (1922). He considered stereotypes
as prejudiced opinions, which are formed in the soci-
ety under the influence of mass media and decisively
control all the processes of perception. W. Lippman
claimed that “stereotypes mark objects either as
familiar or as strange and unusual, intensifying the
difference according to this parameter: slightly famil-
iar things are presented as very close ones, and a
little strange things as completely alien” (Lippman,
1966). He singled out racial, religious and ethnic ste-
reotypes, although he noted that there are many other
stereotypes, but less common. The phenomenon of
“stereotype” as one of the mechanisms of socializa-
tion was studied in the works of O. Bodalev, E. Erik-
son, J. Mead, B. Parygin, A. Petrovskyi, G. Tarde,
H. Tajfel (Tajfel, 1982, 1984; Tarde, 1968; Erikson,
1959; Migx, 2000).

In Ukrainian science, the question of emergence
and the functioning of ethnocultural stereotypes
were raised in the works of P. Hnatenko, S. Krym-
skyi, V. Pavlenko, Yu. Rymarenko, V. Sichynskyi
and others (JlaBincekuii, 2010; CiunHchkuit, 1946;
Pumapenko, 1998, 2000). From the beginning of
the 70s of the XX™ century, scholars begin a more
detailed study of the specific forms and types of
stereotypes. However, stereotypes continue be per-
ceived as bearers of false information that nega-
tively affect the ability to be correctly understood
in the process of intercultural communication. As a
result, such a bias contradicts the main function of
communication — to establish cooperation between
countries and ethnic groups, national groups, reli-
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gious organizations in order to support the integrity
of the world sociocultural structure.

Presentation of the main material. For a long
time, there has been a debate about the definition of
the concept of “stereotype”, attempts are being made
to identify ways of forming and spreading national
stereotypes in society, the issue of their influence
on relations between peoples is being discussed, but
there is no consensus among researchers regarding
the legitimacy of using the word “stereotype” itself.
As we have already mentioned, the term “stereotype”
itself was introduced into scientific circulation by the
American sociologist W. Lippman, who understood
it as a special form of perception of the surrounding
world, which has a certain influence on the data of our
senses before these data will reach our consciousness
(Lippman, 1966: 95).

Another researcher, sociologist R. Binkley, called
the stereotype the greatest common denominator. In
his opinion, the presence of stereotypes allows a per-
son to adequately assess the political situation, which
is too complex for analysis and too remote from his
sphere of activity (Binkley, 1928: 393).

American scientists spoke of a stereotype as a
stable representation, which does not agree with the
realities that it seeks to represent, and which follows
from the characteristic, inherent in a person, to first
determine the phenomenon, and then to observe it
(Katz, Braly, 1933: 288). In the late 40s, a large-scale
study was carried out to determine how the represen-
tatives of one country perceive the peoples of other
countries; what factors determine their perception.
The difference between positive and negative answers
determined the so-called “the denominator of friend-
liness” (Katz, Braly, 1933: 96).

Let us dwell on such a type of stereotypes as
lacunas. The main feature of them is that they arise
in the process of communication, in a situation of
contact between two cultures which exchange the
texts. Lacunas are divided into four groups: 1) sub-
jective lacunas, reflecting the national and cultural
characteristics of communicants to various linguis-
tic and cultural communities; 2) active-communi-
cative lacunas, reflecting the national and cultural
specifics of various types of activities in their com-
municative aspect; 3) lacunas in the cultural space,
if we consider the process of communication in a
broad sense, or lacunas in the cultural interior, if
we consider one or another specific communicative
act; 4) textual lacunas that arise due to the specifics
of the text as a communication tool; the specifics of
the text can be the content, the form of reproduc-
tion of the material, and the poetics of the author
(Macrae, 1996).
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The first group of lacunas is classified as subjec-
tive or national-psychological lacunas. They arise as
a result of a discrepancy between the national psy-
chological types of communication participants and
are of several types. There are three types of charac-
terological lacunas (Tep-Munacosa, 2000): 1) lacu-
nas reflecting the traditional and, to a certain extent,
stereotyped perception of the national character of
another nation; 2) lacunas reflecting discrepancies
in how similar qualities are manifested in different
peoples; 3) self-reflexive lacunas, reflecting how
the bearers of a particular culture understand their
national character. The existence of “characterologi-
cal” lacunas is due to the specific features of national
character of the bearers of various local cultures
(McGarty, 2002: 12).

As a result of intercultural communication in some
cultures, certain stereotypes are formed in relation to
other cultures, in particular, those that fix the most char-
acteristic feature for a particular nation, which is less
pronounced in other peoples (Kosanera, 2022: 117).

It is generally accepted that the main thing in the
English national character is balance, in French — pas-
sion, in American — pragmatism, in German — punctu-
ality (Kon, 2001: 125). Punctuality can be explained
as a relative characterological lacuna for the Span-
iards and the Latin Americans in comparison with the
carriers of German and Dutch cultures: punctuality
is highly valued among the Germans and the Dutch,
but means little to the Spaniards and even less to the
Latin Americans (Kon, 2001: 126). All character-
ological lacunas are relative; in national variants of
character, these universal human features occupy dif-
ferent places in the value system of the correspond-
ing culture, differing in the degree of prevalence.
This position is confirmed by an analysis of such a
sign of national character inherent in all peoples as
hard work: you can see the difference between the
hard work of the Americans and the hard work of the
Germans. The diligence of a German is thoroughness,
accuracy, conscientiousness, discipline, foresight,
but without scope and risk (I'tankux, 1999: 59). The
diligence of an American is scope, energetic asser-
tiveness, inexhaustible business passion, initiative
(Buchanan, Cantril, 1953: 97).

Thus, for the Americans, the content of such a
feature as industriousness, in many ways, does not
coincide with how the Germans understand it: clearly
expressed organizational data, the ability to instantly
navigate situations that are typical for the Americans,
are lacunas for the Germans, who equate the concepts
of industriousness and disciplines. “Self-reflexive”
characterological lacunas reflect the understanding
and self-image of the bearers of certain cultures.
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For a foreigner, for example, it is difficult to grasp
the meaning of the Finnish “sisu”, which defines the
basis of the Finnish national character. The dictionary
defines this concept as “a reserve of vitality, endur-
ance, patience, willpower, courage, boldness, ingenu-
ity” (ITaBmoBckas, 1997: 53). In life, “sisu” manifests
itself, according to the Finns themselves, as deter-
mination in the face of difficulties; the Finn turns to
“sis” as a reservoir of energy when all other resources
have already been exhausted.

Among the national-psychological lacunas, one
should single out those that are associated with the
national characteristics of the “mindset” of the bearers
of different cultures, “syllogistic” lacunas. Researchers
note more or less significant discrepancies in this area
of national psychology (Xappuc, 2003: 84): German
thinking is characterized by philosophical breadth and
depth of abstraction, British thinking is characterized
by the desire not to resort to abstractions (Buchanan,
Cantril, 1953); the French are imaginative, preferring
ideas to facts; on the contrary, the British are distin-
guished by restraint of the imagination, they are guided
by facts, numbers, and not theories.

National-specific features of the thinking of rep-
resentatives of different cultures can cause the emer-
gence of “mental lacunas”, which belong to the sec-
ond group — to the active-communicative lacunas.
The existence of mental lacunas is revealed when
the recipient solves mental problems characteristic
of a foreign linguocultural community (Bynn, 2010).
This kind of lacunas occurs when the natives of a
certain culture are asked to solve a riddle translated
from another language. In this case, the recipients are
unable to give the correct answer to the riddle, reflect-
ing the specifics of a foreign culture. In this case, the
presence of lacunas disrupts the process of intercul-
tural communication.

In order that intercultural communication can
take place, it is necessary not only to translate texts
from one language into another, but also to construct
them in a form familiar to the native speaker of the
TL (translating language), in accordance with the
peculiarities of his mindset, to introduce cultural and
ethnographic images and symbols. The concept of
“behavior” (carriers of a certain culture) includes a
large number of aspects: kinesics (facial expressions,
gestures) characteristic of a given culture; household
(everyday) behavior, due to traditions, customs, way
of life accepted in a given culture, as well as com-
munication etiquette, a fragment of which is kinesics
(kinesic lacunas), and everyday behavior (routine
lacunas) (baprmunckwii, 2009: 98).

Kinetic lacunas signal the specifics of the gestural
and mimic codes of different cultures. A good exam-
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ple is the confrontational nature of Ukrainian and
Bulgarian gestures denoting agreement and disagree-
ment (“yes” and “no”). Kinetic lacunas can be abso-
lute and relative: in Ukrainian culture, for example,
there is no such gesture as knocking the knuckles on
the table as a sign of approval, respect, common in
German culture (Aunpeesa, 2001: 265); thus, for the
native speakers of the Ukrainian language, this ges-
ture is an absolute lacuna.

The handshake gesture as a sign of greeting is
known in both Ukrainian and English cultures, but
in Ukrainian culture it is used much more often than
in English, being a relative lacuna for the English
(Epodees, 1982). The ratio of verbal and non-verbal
means in the male and female versions of communi-
cation etiquette can have a laconized character, which
in fact are stereotypes of behavior characteristic of a
particular society (Tep-Munacosa, 2000: 59).

The male type of communication is less flexible,
but more dynamic and less interlocutor-oriented com-
munication. The most common genre of communi-
cation for men is conversation-information, and for
women it is a private conversation. The female type
of communication is more focused on the interlocu-
tor, on the dialogue, on the subordinate role in com-
munication, where a man chooses and changes the
topic of conversation.

On the one hand, society has developed such ste-
reotypes of behavior, according to which a woman
plays a subordinate role in front of a man, she must
be a good housewife, capable of doing any job, and
she must be kind, patient, obedient, gentle, faithful,
and beautiful. The absence of a husband in this model
is seen as a departure from the norm, and leaving the
husband as a rebellion. The language fixed the patri-
archal attitude: stereotypes are firmly entrenched in
it, according to which many vices are inherent in a
woman; therefore, while comparing a man with her, a
man always carries a negative connotation: talkative,
curious, flirtatious, narcissistic, capricious, hysterical
like a woman, female logic; a woman, however, is
only adorned by a comparison with a man: a mas-
culine mind, a masculine grip, a masculine character
(Copokuna, 2014: 76).

The subgroup of kinesic lacunae includes mimic
lacunae that occur when the mimic codes that exist in
certain cultures do not match. One of the mimic signs
is a smile. In different cultures, smiles can, depending
on existing etiquette norms, have different iconogra-
phy and meanings. One of the strange features of the
representatives of Ukrainian culture in the eyes of the
West is gloom, coldness, lack of a smile. The Ukrai-
nian people, having got into the English-speaking
world, are perplexed about smiles. In the view of the
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Ukrainian people, a smile is an integral part of the
Western culture, inextricably linked with the norms
of behavior.

In the Western world, a smile is not only a biologi-
cal reaction to positive emotions, it is a sign of culture
(culture in the ethnographic sense of the word), it is a
tradition, a custom (Copokuna, 2014: 75). In Ameri-
can culture, smiling is also a social sign of prosper-
ity. Keep smiling — the motto of the American way
of life: “whatever happens — smile”. Fake optimism
in any situation is a feature of the American national
character, which is officially approved and imple-
mented by all means, including language (Buchanan,
Cantril, 1953). A special group of behavioral lacunas
are “everyday” (‘“routine”) lacunas, indicating the tra-
ditional way of life, habits, and features of life. It is
customary for the British to drink tea at five o’clock
in the evening, but other European nations do not
have such a custom. Many Europeans are surprised
that the Ukrainians wash themselves using a run-
ning stream of water, while they themselves draw
water into the sink to wash themselves. Let us con-
sider such a stercotype of behavior as secular talk.
Dictionaries define it as “empty, meaningless talk”
(AxmanoBa, 1969); “chatter, light talk”; “light con-
versation on insignificant or frivolous topics” (The
Longman Dictionary of English Language and Cul-
ture, 2008: 1275); “a conversation on everyday and
minor secular topics” (Hornby, 2005). The ability to
choose the right topic for conversation is very impor-
tant when communicating with representatives of a
different linguistic and cultural community.

“Safe” conversation topics that are considered
appropriate for communicating with strangers vary
from country to country. Recommended topics for
secular talk in English-speaking countries are: travel,
weather, work (but not salary and other similar issues
related to money), origin, hobbies, and news, but
not related to politics. As for the topics to avoid in
conversation, the Americans argue that it is danger-
ous to talk about two things: politics and religion. In
England, such issues also include the following top-
ics: the royal family, race relations, wages / incomes,
health, pets, and Northern Ireland (Epodees, 1982).

In Ukraine, however, many of these topics are
the most popular among educated people when they
get together on any occasion. So, the existence of
different types of etiquette norms and, as a result,
the rejection or disapproval of stereotypes of behav-
ior characteristic of representatives of another cul-
ture, can create difficulties in communication. As
a result, misunderstanding may arise between the
communicants (for example, in case of incorrect,
opposite interpretation of gestures of a foreign cul-
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ture that have no equivalent in the native culture for
the recipient) or one of the interlocutors may have
an unfavorable impression of the other (in Japanese
culture, it is considered unacceptable to sit cross-
legged or stretching them out; and for the British,
this posture is a behavioral norm); that is why those
people who communicate may be in a state of “cul-
ture shock” (Kpacubix, 2001).

So, our study allowed us to draw the following
conclusions: 1) the main feature of stereotypes is their
determinism by culture — a person’s ideas about the
world are formed under the influence of the cultural
environment in which he lives; 2) stereotypes are
shared by the majority of people, but they can change
depending on the historical, international, and domes-
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tic political situation in the country; 3) a stereotype
is a relatively stable, generalizing image or a set of
characteristics (often false), which, in the opinion of
most people, are characteristic of representatives of
their own cultural and linguistic space, or representa-
tives of other nations; 4) in the process of perceiv-
ing the stereotypes of the culture of another people,
a certain attitude is formed towards them, most often
they are perceived as something alien; this is how a
conflict of cultures arises — the result of discrepancies
between what is accepted in domestic and foreign, for
the recipient, cultures; 5) clash of stereotypes charac-
teristic of different cultures can create difficulties in
communication, cause “culture shock” and, thus, lead
to a misunderstanding of other people’s culture.

BIBLIOGRAPHY
1. Auagpeera I. M. ConmansHas ncuxonorust: [yae6nuk]. Mocksa: Acmekt IIpecc, 2001. 384 c.
2. AxmanoBa O.C. CnoBapb JMHTBUCTHUECKHX TepMUHOB. M., 1969. 608 c.
3. Baprmunckuii E. CtepeoTuns B s13bIke, KOMMYHHKAIUU U KyasType. Mocksa, 2009. 205 c.
4. bauesny @.C. OcHOBM KOMYHIKaTHBHOI JIHTBICTHKH: mifpydHuK. KuiB: Axanemis, 2019. 344 c.
5. Bapex H. Ctepeorur sk 3aci6 hopMyBaHHS KOMYHIKaliifHOT KOMIIETEHIII{ B CHCTEMi MYyJIBTHITIHTBAIBHOT oCBiTH [lep-

xaBa Ta perionn. Coyianvni komynixayii. 2014. Ne 4. C. 9-12.

6. Bynn B. IIpo6nemsr ncuxonorun Hapogos. M., 2010. 136 c.
7. I'mapgxux C. B. OTHUYeCKHE CTEPEOTHIIBI ¥ TPOOIEMBI MEXKKYIBTYPHOTO OOIEHUS. DmHuuueckue npoonemvt cospemen-

nocmu, 1999. Bem. 5. C. 59-60.

8. EpodeeB H.A. Tymanusiii Anns0OMoH: AHIVINS 1 aHIIMYAHE IMa3aMu pyccknx, 1825 — 1853 rr. M., 1982. 322 c.

9. Kosanera FO.A. Poxip comuanbHBIX CTEPEOTHIIOB B MEXKYIBTYPHOW KOMMYHUKAIHA. Monodou yuenwiti. 2022. Ne 3
(398). C. 117-119. URL: https://moluch.ru/archive/398/87994/ (nara obpamenus: 22.01.2023).

10. Kon 1.C. K npobneme HarpoHanbHOro xapakrepa. M., 2001. 167 c.

11. Kpacupix B.B. OCHOBBI NCUXONUHTBUCTHKH M TEOPUH KoMMyHHKarmu. M.: I'Ho3uc, 2001. 270 c.

12. JlaBincekuii P. Mexanizmn opMyBaHHs COLIQIBHUX CTEPEOTHIIB 3acobaMu Mac-koMyHikamii. Cepisi « Dinocoisny.

2010. Ne 7. C. 164-176.

13. Mig Ix. I. Iyx, caMicTb i CycIibCTBO. 3 TOUKH 30py coriaiapHoro OixeBiopucta. K.: Ykpaincekuit LleHTp myxoBHOT

kyneTypH, 2000. 416 c.

14. TTaBnosckast A.B. IIpo6nemsr o0menust KyasTyp. M.: MockBa, 1998. 97 c.
15. Pumapenxo 1O.I. Mirpauiiini npouecu B cydacHoMy cBiTi. CBITOBHH, perioHaJbHHMH Ta €BPONEHCHKUNA BHMIpH.

1998. 155 c.

16. Pumapenxo FO.1. ETHoc, Hamis, nepskasa. 2000. 250 c.

17. Ciunacrkuit B. YyxuHMi npo Ykpainy: BHOip 3 OMUCIB TIOMOPOXKIB MO YKpaiHi Ta iH. MICcaHb TyKHUHIIB PO YKpaiHy
3a 1ecsTh CT. 5-¢ Bua. ABrcOypr: Bun. Ilerpa [laBmoBuda, 1946. 118 c.

18. Copokuna H. B. HarmonagbsHbIE CTEPEOTHITBI B MEXKKYIBTypHOH KoMmyHuKaru. M.: THOPA-M, 2014. 198 c.

19. Tep-Munacosa C.I. SI3bIk 1 MEKKYJIbTypHas KOMMyHHUKarus: [Yue0. nocodue] M.: Cioo, 2000. 624 c.

20. Xappuc P. [Icuxomnorns maccoBbix kommyHukaiuii. C.-ITerepOypr, 2003. 448 c.

21. Binkley R.C. The Common Concept of Public Opinion in the Social Sciences. Social Forces. Vol. 6. 1928. 405 p.

22. Buchanan W., Cantril H. How Nations See Each Other. Urbana, 1953. 205 p.

23. Erikson E. Identity and the Life Cycle. Selected Papers. 1959. 192 p.

24. Erikson E. A Way of Looking at Things: Selected Papers 1930—1980. Editor: S.P. Schlien, 1995. 205 p.

25. Hornby A.S. Oxford Advanced Dictionary of Current English. Oxford University Press, 2005. 1905 p.

26. Goshylyk V. Glossary of Intercultural Communication. Ivano-Frankivsk: Vasyl Stefanyk Precarpathian National Uni-

versity Press, 2010. 64 p.

27. Katz D., Braly K. Racial Stereotypes in One Hundred College Students. Journal of Abnormal and Social Psychology.

Vol. 28. 1933. 305 p.

28. Lippman W. Public Opinion. New York: Free Press, 1966. 288 p.

29. Macrae N. Stereotypes and Stereotyping. New York: Guilford Press, 1996. 462 p.

30. McGarty C. Social, cultural and cognitive factors in stereotype formation. Stereotypes as Explanations. The formation
of meaningful beliefs about social groups. Cambridge: Cambridge University Press, 2002. P. 1-16.

31. Tajfel H. Social justice in social psychology. La psychologie du futur. Paris: Presses Universitaires de France. 1982. 98 p.

32. Tajfel H. The social dimension: European developments in social psychology. 2 Vols. Cambridge: Cambridge Uni-

versity Press. 1984. 388 p.

AxryasbHi IUTaHHS TyMaHiTApHUX HayK. Bu 59, Tom 2, 2023



Zhuk V. Intercultural communication and stereotypes

..............................................................................................................................................................

33. Tajfel H. Human groups and social categories: studies in social psychology. Cambridge: Cambridge University Press.
1981. 369 p.

34. Tajfel H. Social Identity and intergroup behaviour. Social Science Information. Information sur les Sciences Socia-
les, 13 (2), Apr., 1974. Pp. 65-93.

35. Tarde G. Penal Philosophy. Translated by Rapelje Howell. 1968. 223 p.

36. Tarde G. The Laws of Imitation. Translated by Elsie Clews Parsons. 1903.

37. The Longman Dictionary of English Language and Culture. Addison Wesley Longman, 2008. 1620 p.

REFERENCES

1. Andreyeva G. M. Sotsial’naya psikhologiya. [Social psychology: [textbook]. Moskva: Aspekt Press, 2001. 384 s. [in
Russian]

2. Akhmanova O.S. Slovar’ lingvisticheskikh terminov [Dictionary of linguistic terms]. M.: Sovetskaya Entsiklopediya,
1969. 608 s. [in Russian]

3. Bartminskiy Ye. Stereotipy v yazyke, kommunikatsii i kul’ture [Stereotypes in language, communication and culture].
Moskva, 2009. 205 s. [in Russian]

4. Batsevych F.S. Osnovy komunikatyvnoyi linhvistyky [Basics of communicative linguistics: a textbook]. Kyyiv: Aka-
demiya, 2019. 344 s. [in Ukrainian]

5. Varekh N. Stereotyp yak zasib formuvannya komunikatsiynoyi kompetentsiyi v systemi mul'tylinhval'noyi osvity
Derzhava ta rehiony [Stereotype as a means of forming communication competence in the system of multilingual education
State and regions]. Sotsial'ni komunikatsiyi [Social communications]. 2014. Ne 4. S. 9-12. [in Ukrainian]

6. Vund V. Problemy psikhologii narodov [Problems of the psychology of peoples] M.: Akademicheskiy proyekt, 2010.
136 s. [in Russian]

7. Gladkikh S.V. Etnicheskiye stereotipy i problemy mezhkul’turnogo obshcheniya. [Ethnic stereotypes and problems of
intercultural communication] Etnicheskiye problemy sovremennosti: sbornik statey. [Ethnic problems of our time: collection
of articles]. 1999. Vyp. 5. S. 59-60. [in Russian]

8. Yerofeyev N.A. Tumannyy Al’bion: Angliya i anglichane glazami russkikh, 1825-1853 gg. [Foggy Albion: England
and the British through the eyes of Russians, 1825 — 1853]. M., 1982. 322 s. [in Russian]

9. Kovaleva Yu.A. Rol’ sotsial’nykh stereotipov v mezhkul’turnoy kommunikatsii. The role of social stereotypes in
intercultural communication. Molodoy uchenyy. Young scientist. 2022. Ne 3 (398). S. 117-119. [in Russian]

10. Kon L.S. K probleme natsional’nogo kharaktera. [To the problem of national character]. M., 2001. 167 s. [in Russian]

11. Krasnykh V.V. Osnovy psikholingvistiki i teorii kommunikatsii. [Fundamentals of psycholinguistics and communica-
tion theory]. M.: Gnozis, 2001. 270 s. [in Russian]

12. Lavins'kyy R. Mekhanizmy formuvannya sotsial'nykh stereotypiv zasobamy mas-komunikatsiy [Mechanisms of
formation of social stereotypes by means of mass communications]. Seriya “Filosofiya”. [Series “Philosophy”]. 2010. Ne 7.
S. 164-176. [in Ukrainian]

13. Mead Dzh. H. Dukh, samist’ i suspil’stvo. Z tochky zoru sotsial'noho bikheviorysta. [Spirit, self and society. From the
perspective of a social behaviorist]. K.: Ukrayins'kyy Tsentr dukhovnoyi kul'tury, 2000. 416 s. [in Ukrainian]

14. Pavlovskaya A.V. Problemy obshcheniya kul’tur [Problems of communication of cultures]. M.: Moskva, 1998. 97 s.
[in Russian]

15. Rymarenko Yu.l. Mihratsiyni protsesy v suchasnomu sviti. Svitovyy, rehional'nyy ta yevropeys'kyy vymiry [Migration
processes in the modern world. Global, regional and European dimensions]. 1998. 155 s. [in Ukrainian]

16. Rymarenko Yu. I. Etnos, natsiya, derzhava [Ethnicity, nation, state]. 2000. 250 s. [in Ukrainian]

17. Sichyns'’kyy V. Chuzhyntsi pro Ukrayinu: vybir z opysiv podorozhiv po Ukrayini ta in. pysan’ chuzhyntsiv pro
Ukrayinu za desyat' st. 5-e vyd. [Chuzhyntsi about Ukraine: a selection from descriptions of travels in Ukraine, etc. writings
of foreigners about Ukraine for ten centuries]. Avgsburg: Vyd. Petra Pavlovycha, 1946. 118 s. [in Ukrainian]

18. Sorokina N.V. Natsional’nyye stereotipy v mezhkul’turnoy kommunikatsii. [National stereotypes in intercultural
communication]. M., 2014. 198 s. [in Russian]

19. Ter-Minasova S.G. Yazyk i mezhkul’turnaya kommunikatsiya: [Ucheb. posobiye] [Language and intercultural
communication]. M.: Slovo, 2000. 624 s. [in Russian]

20. Kharris R. Psikhologiya massovykh kommunikatsiy [Psychology of mass communications]. S. Peterburg, 2003.
448 s. [in Russian]

21. Binkley R.C. The Common Concept of Public Opinion in the Social Sciences. Social Forces. Vol.6. 1928. 405 p.

22. Buchanan W., Cantril H. How Nations See Each Other. Urbana, 1953. 205 p.

23. Erikson E. Identity and the Life Cycle. Selected Papers. 1959. 192 p.

24. Erikson E. A Way of Looking at Things: Selected Papers 1930-1980. Editor: S.P. Schlien, 1995. 205 p.

25. Hornby A.S. Oxford Advanced Dictionary of Current English. Oxford University Press, 2005. 1905 p.

26. Goshylyk V. Glossary of Intercultural Communication. Ivano-Frankivsk: Vasyl Stefanyk Precarpathian National
University Press, 2010. 64 p.

27. Katz D., Braly K. Racial Stereotypes in One Hundred College Students. Journal of Abnormal and Social Psychology.
Vol. 28. 1933. 305 p.

28. Lippman W. Public Opinion. New York: Free Press, 1966. 288 p.

29. Macrae N. Stereotypes and Stereotyping. New York: Guilford Press, 1996. 462 p.

ISSN 2308-4855 (Print), ISSN 2308-4863 (Online) 17



MogBosuascTBO. AlTepaTypO3HABCTBO

..............................................................................................................................................................

30. McGarty C. Social, cultural and cognitive factors in stereotype formation. Stereotypes as Explanations. The formation
of meaningful beliefs about social groups. Cambridge: Cambridge University Press, 2002. P. 1-16.

31. Tajfel H. Social justice in social psychology. La psychologie du futur. Paris: Presses Universitaires de France.
1982. 98 p.

32. Tajfel H. The social dimension: European developments in social psychology, 2 Vols. Cambridge: Cambridge
University Press. 1984. 388 p.

33. Tajfel H. Human groups and social categories: studies in social psychology. Cambridge: Cambridge University Press.
1981. 369 p.

34. Tajfel H. Social Identity and intergroup behaviour. Social Science Information. Information sur les Sciences
Sociales, 13 (2), Apr., 1974. Pp. 65-93.

35. Tarde G. Penal Philosophy. Translated by Rapelje Howell. 1968. 223 p.

36. Tarde G. The Laws of Imitation. Translated by Elsie Clews Parsons. 1903.

37. The Longman Dictionary of English Language and Culture. Addison Wesley Longman, 2008. 1620 p.

AxryasbHi IUTaHHS TyMaHiTApHUX HayK. Bu 59, Tom 2, 2023





