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Kachmar O. Aspects of Contact-Making Characteristics of the Northern American Concept 
MANAGEMENT. In the article it is analyzed the distribution aspects of the American concept 
MANAGEMENT in different linguocultures. The main factors of the processes are determined; some 
special features of the conceptual borrowings in the management sphere are described in it.
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3)     ,      -
       ,   
;

4)         ,    
« »  [7, 68].

      
 (  .  [12], .  [13], .  [15], .  

[16]),   , :
1.  ,     -

        -
.         ,  

   , .:
– Mr. Stanton, will you, please, sign these papers?
– Oh, Jane, please call me Jack, OK? [12, 178].

        -
:          

    .
2.        -

   , .: business as war, an offensive strategy, a defensive 
strategy, war,  ght, withdraw, action, aggressor, battle, bombarding, counter-offensive, join 
forces, raid [13, 119–122].

3. ,        , 
.:

–  – to make successful inroads into the market, to go for a frontal attack, 
to change tactics, to use weapons, arsenal of weapons, to mobilize resources, to launch a 
media blitz, to send troops of managers, to invade the market;

–  – to saturate the market, a shrinking market, a collapsing market;
–  – a motivated team, to be shown a red card, the front runner, neck and 

neck, a knockout blow, to move goalposts, key players, on the ropes, an outsider; 
–     ’  – paralyzed company, to return to form, 

to show a healthy pro  t, to be in good shape [15, 18–51].
4.      make  do, -
     , .: to make an application, to make 

a deal, to make an offer, to make a request [16, 349–395].
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  [17, 65]. ,    , 

– «  » (success ethic) –  ,  ,  
 (work hard, get ahead, be successful)      -

 ,         
-  . 
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 get ( , )   ,    -
       , -

  , ,  : gotts deal (  !), gotta be 
jokiu (  !), no way (    ), full of shir ( ), over the top ( , 

), you can’t do this to me (      ?)  give away 
the stowe (  ) .   ,    -

.   – ,    .  self-made  
achiever     ,      

   .
        -

           
  (moral-rights approach).      

      « » (political 
correctness),      -   
(communicative and ethical correctness).      -

    ’  ,     
  MANAGEMENT:

1)        -
 ’   (corporate social responsibility): multinational corporation, 

ethnocentrism, ethnorelativism, pluralism, biculturalism;
2)          

(gender aspect of communication): discrimination, personality;
3)        -

: tolerance for ambiguity, cultural intelligence;
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4)      -
   : power distance, stereotyping, utilitarian approach, 

authoritarianism; 
5)        : code of 

ethics, ethics committee, chief ethics of  cer, ethics training, ethical dilemma, femininity, 
masculinity, humility, involvement culture.
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  , : ’ , , ,  
 .

 ,       -
      ,  :

  – automated management [1, 87],  -
  – business management [3, 36],   -

 –  nancial management [1, 94],      -
  – fund / investment management [6, 277],  -

 – information management [6, 291],   – job management [3, 85], 
  – manpower / personnel management [1, 391],  -

 – marketing management [11, 215],     -
 – portfolio management [11, 319],    – product 

management [3, 203],   – program management [6, 364], -
  – project management [11, 322],   – quality management 

[3, 247],   – retail / sales management [11, 351],   
– risk management [384, 354],   – staff management [6, 415], 

  – system management [1, 527],      
– time management [1, 619],   – venture management [3, 282] .
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