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CYYACHI KOHUENIII ®OPMOTBOPEHHS JIOIT'OTUIIIB
B YKPATHCBKUX BPEHJIOBUX MPOJAYKIIISIX

Memoro 0anoi nyonikayii A6151€muCsi CUCMEMAMU3aYis Ul Y3a2albHeHHsl BI0OMOCMEl U000 CYUACHUX KOHYenyill hop-
MOMBOPEHHSL I020MUNIE 8 YKPAIHCOKUX Open0osux npodykyisx. Memooonozia. Y nybnikayii euxopucmani maxi memo-
OU 00CHIOINCEHH S, KOMNAPAMUGHULL (NPU 3ICMAGNEHHI PI3HUX JI020MUNIE), MUNOIOIYHUL MA ONUCOGULL MeMOOU AHANIZY
Poni 1020munie y pekaami, y3azanbhents (0 ni08e0eHHs. NPOMINICHUX | 3aKTOYHUX NIOCYMKIE 00CNiONCeHHs, (opmy-
JI0B8AHHS BUCHOBKIB), KOMIIEKCHUL NiOXIO (003601U8 NIONOPAOKY8amu yci eliemeHmu 3micmy ma opmu nponoHo8aHoi
cmammi memi U 3a80aHHAM Oocniodcents). Pesynomamu. Y cmammi écmarnosieni ocHosHi Konyenyii popmomeopenns
JN020MUNi8 8 YyKpaincokux opendosux npooykyiax. Hayxoea nosusna. Oorpynmosgani nioxoou 00 po3apooxu mMapkemun-
20601 cmpamezii GUKOPUCMAHHS 1020MUnis 8 ykpaincokux openoax. Ipakmuuna 3snauywgicme. Bucnosxku, ompumani y
cmammi, MOJACYmb OYymu 6UKOPUCTNAHI Ni0 4ac Ni020mMo8KU HAGUAIbHUX Mamepianie 3 pekiamu i atioenmuxu. Bucnosku.
B ymosax cyuacnoi konkypenmuoi punko8oi eKoHoMIKY CIBOPEHHsL YHIKATbHO20 (IIPMOBO2O CIIUIIO CMAE KPUIMUYHO 8aJIC-
JUBUM acneKkmom 071 0y0b-5KoI YKPAiHCbKOI KOMNAHIL, Wo npazcHe GUPIZHUMUCS ceped YUCTeHHUX KOHKYPeHmIg i 3000ymu
susHanHa. Pospooka ¢ipmosoco cmunio — ye ckiadHuil npoyec, AKULL BUMA2AE 3HAYHUX 3YCUNb T Yacy 0/ia iHmezpayii yHi-
KQIbHUX 2PADIUHUX eNeMeHmi8 Ma IHUUX KOMNOHEHMIS, o 00360J5110Mb KOMNAHIT 8UOLIUMUCH HA PUHKY. Bascausicms
@hipmM06020 cmuI0 He MOJNCHA HEOOOYIHUMU, OCOONUBO 8 KOHMEKCMI PeKIAMHOL Oisibhocmi. B ymoeax punky, nepeno-
6HEHO20 PIBHOMAHIMHUMU OPEHOAMU A L020MUNAMU, CRONACUBAYT YACTO CRPULIMAIOMb Juule Qpazmenmu ingopmayii 3
Mo2o NOMOKY, AKUU Ha HUX obpyuyemuvcs. Tomy, 01 hopmyeanns cmitikoco 06paszy KOMRAKIL 8 yMax KiieHmia, HeoOXiono
3a6e3neuumu MHONCUHHI 8I3YabHI KoHmaxmu, iHo0i 0o 15—20 nosmopens. Llinichuil i KoHcucmenmuul pipmosuti cmuis
donomaezae docaemu yiei memiu, CMeopioyu yHiikoeanuii 0opas, 3 AKUM AyOUMOopIis Moxce 1e2Ko i0eHMUpIKysamiu Kom-
naniro. Qipmosuil cmuib [ AUOEHMUKA 8I0I2PAIOMb KIIOH08Y POJlb OJis GIMYUSHAHUX OI3HECI8 Y PIHUX 2a1Y35X, CNPUSIOHU
opmysantio imioxncy, BIOMIHHO20 8I0 KOHKYPEHMIS, | NIOBUUCHHIO e(heKMUBHOCII PEKIaMHUX Kamnanit. JJoope npooy-
Manuil PipMosutl cmuib He MiNbKU CIMEOPIOE NOZUMUBHE CRPUUHAINMS KOMNAHIL, ane Ul 3abe3neyye ii 1ecke nisHA8aHMHs
ma 3anam simogyeanHs cepeo Yiibo8oi ayoumopii.

Knrouoei cnosa: nocomun, cumeon, cumeonika, Ousaiit, 6peHo npooyKyis, pekiama, MapKemune, icmopis, npooyKyis,
iMiOHC, NPOCYBAHHA.
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MODERN CONCEPTS OF LOGO SHAPIN
IN UKRAINTAN BRANDED PRODUCTS

The purpose of this publication is to systematize and generalize information about modern concepts of creating
logos in Ukrainian branded products. Methodology. The following research methods are used in the publication:
comparative (when comparing different logos), typological and descriptive methods of analyzing the role of logos in
advertising, generalization (for summarizing the intermediate and final results of the research, formulating conclusions),
a comprehensive approach (allowed to subjugate the elements of the content and form of the proposed article aims and
objectives of the research). The results. The article sets out the main concepts of creating logos in Ukrainian branded
products. Scientific novelty. Reasonable approaches to the development of a marketing strategy for the use of logos in
Ukrainian brands. Practical significance. The conclusions obtained in the article can be used during the preparation
of educational materials on advertising and identity. Conclusions. In the conditions of the modern competitive market
economy, the creation of a unique corporate style becomes a critically important aspect for any Ukrainian company
that seeks to stand out among numerous competitors and gain recognition. Developing a corporate identity is a complex
process that requires considerable effort and time to integrate unique graphic elements and other components that allow
the company to stand out in the market. The importance of corporate style cannot be underestimated, especially in the
context of advertising. In the conditions of the market overflowing with various brands and logos, consumers often
perceive only fragments of information from the stream that falls on them. Therefore, to form a stable image of the
company in the minds of customers, it is necessary to provide multiple visual contacts, sometimes up to 15—20 repetitions.
A cohesive and consistent corporate identity helps achieve this goal by creating a unified image that audiences can easily
identify with. Corporate style and identity play a key role for domestic businesses in various industries, contributing to
the formation of an image different from competitors and increasing the effectiveness of advertising campaigns. A well-
thought-out corporate style not only creates a positive perception of the company, but also ensures its easy recognition
and memory among the target audience.

Key words: logo, symbol, symbolism, design, brand, products, advertising, marketing, history, products, image,
promotion.

Beryn. YHikanbHU# KOPHOpaTHBHUE CTHIIB, OXO-
IUTIOIOYH Bi3yalbHUI 00pa3, TU3aifH Ta KOpIopaTHUBHI
KOJIbOPH, CITY’KHTh BOKJIMBUM €JIEMEHTOM, SIKHIA aco-
MIFOETHCS 3 TICBHOIO KOMIIAHIEIO Y CBIIOMOCTI CITOXKHU-
BaviB. BiH BTiJII0€ OCHOBHY i/I€t0, MICitO Ta IIHHOCTI
OpeHy, CTBOPIOIOYH ITLTICHUH 00pa3, SKuil BimoOpa-
KA€ETHCSI y BCIX MAPKETUHIOBUX Marepiaiax Ta KoMy-
HIKaLliAX 3 ayJAuTOpi€r0. [NeHTUYHICTh OpeHay € He
JIUIIE 30BHINIHIM BUPAKCHHSIM; BOHA POOHUTH CHIIbHY
3as8By MPO caM OPEHII, BiAIrparodud KIIOUOBY POIb Y
(hopMyBaHHI KOPITIOPATHBHOI KYJNBETYPH Ta MapKe-
TUHIOBUX cTparerii. BoHa neMoHcTpye YyHiKaub-

HICTB, (histocodiro Ta i1e00rito OpeH Iy, CIpusie Horo
BITI3HABAHOCTI, BiApI3HSE BiJi KOHKYpPEHTIB, MOKpa-
[Iy€ penyTaliio Ta CHpUSE MO3UTUBHOMY IMIJDKY
(Niklewicz, 2017).

Cepen ykpaiHChKHX OpeH/IiB BaroMe MicIie 3aiiMa-
I0Th 3aKJIaJl PECTOPAHHOIO Oi3HECY, AJs SIKUX PO3-
poOKa yHIKaJdbHOI IEHTUYHOCTI € BEJTMKUM BUKIIHU-
koM. Bona mae OyTu HaTXHEHHa KIFOYOBOIO 1JIE€I0
OpeHIy, TaKOIO SK KOHIIEHIIiSl pPecTopaHy, IO Bif-
OKPEMITIOE HOTO BiJ KOHKYPEHTIB Ta BH3HAUa€ HOTO
PUHKOBY 4YacTKy Ta CTidkicTe. [lu3aiiH iHTEp €py,
BKIIIOYHO 3 KyXHEI0, € JIMIIE OJHi€l0 3 0ararbox

86 AKTyaAbHI IIMTaHHS TyMaHIiTApHUX HayK. Bum 74, tom 1, 2024



['yaa €, Aeper’suko €., Masnizenxko O. CygacHl KoHLenil GOPMOTBOPEHHSI AOTOTUIIIB...

000000000000 0000000000000000000000000000000000000000000000600000000000000000000000000000000000000000000000000000000000000000000000000000000000sssoscsssssssss

aCIIEKTIB, SIKI MOTPIOHO PETENbHO HPOAYMATH JUIS
YCIINIHOTO 3aIyCKy PEeCTOpaHy.

Bka3zana Tema nepeOyBa€e Ha CTHKY Ofpa3y JACKijib-
KOX JUCITUIUTIH — KOMIUIEKCY HayK IO ITHU3aifH, COIli-
aJIBHOI IICUXO0JIOT11, MAPKETHHTY TOIIIO.

AHaji3 momepeaHix gocaimKeHb. Bimmaroun
HaJIe)KHE BKE 31HCHEHNM B YKpaiHi MPOTATOM OCTaH-
HiX POKIB IpaipsiM i myOiiKamisM i3 TpoOIeMaTHKH
nmorotury (Pmxosa, IIpycax, Murans, Pe3anosa,
2017; Coituesa, 2015; Cxusapenko, JISmIeBChKUH,
2010; XmenpoBchkuit, 2008), ciig HaroJOCHTH, IO
MEBHI NMUTaHHS Bce IIe nepedyBaloTh 1032 YBarow
HayKOBIIiB. 30KpeMa II¢ CTOCYEThCS 0ararbox yKkpaiH-
CHKUX OpeH/IIB.

Mera cTarTi. MeToro gaHoi rmyOmikaiii SBIsIETCS
CHUCTEMAaTH3aIlisl ¥ y3araJbHEHHS BiJIOMOCTEH IIOIO
CYy4acHHX KOHIIEMI[iii (hOpMOTBOpPEHHS JIOTOTHITIB B
YKpPaiHCHbKUX OpEeHIOBUX HMPOIAYKLISX.

Buxknax ocHoBHOro Martepiajqy I0CTiTAKeHHS.
KoHuenTtyanpHuil 1miaH npezcTasisie co00k0 IETaNIbHO
BHUKJIQICHUN JTOKYMEHT, SIKHH OKPECITIOE Bi3yaabHUI
o0pa3 Bamroro pecTopaHy, JOTIOBHIOIOUN BXKE 3rajaHi
pimenHst npodneM. Lleil rian craHe KIFO4OBOIO yac-
THUHOIO BalIOro Oi3HEC-IUIaHy, CIYTYIOYH CBOEPITHUM
MasikoM JUIsl Opi€eHTallii B MOTpiOHOMY HanpsMKy. TeH-
JICHIIIT Y BITYU3HSHOMY PECTOpPaHHOMY Oi3HECI MOXKYTh
3MIHIOBATHCS], TIOBTOPIOIOYMCH Yepe3 NeBHi nepioan. Lli
3MiHH B OCHOBHOMY 3aJIe)KaTh BiJI IIepeBar CIIOKUBadiB
Ta PUHKOBHX TEHJICHIIIH, TOMY Ba)KJIMBO BPaXOBYBaTH iX
pH TIaHyBaHHi po3BUTKY (PrxoBa Ta iH., 2017).

Po3poOka diTKOro KOHIENTYaJbHOTO TUIAHY €
BUPIIIANLHOIO, a/DKe BiH BIUIMBAaE Ha BHOIp YHi-
dhopMmu mepcoHairy, iHTEp €py, CEPBIPYBaHHS CTOJIB,
JIOTICTUKY, PO3TalllyBaHHs 3aKjIaly, JOCTYIHICTb AJIs
Joael 3 00MEeKCHUMHU MOXITUBOCTSIMH, [TAPKOBKY Ta
Oararo iHIoro, (OpMyIOUH yHIKaJbHY 1JEHTUYHICTb
pectopany (CoitHeBa, 2015). BaxnBo 3aMUCITUTHCS
HaJ TUM, AK 3aKJIa]] CIPUIMATUMYTh MICIIeB1 KUTEJ:
qu Oyle BiH BPaXOBYBaTH €KOJIOTiUHI IMUTAHHS, TIPO-
MOHYI04YH 0araTopa3oBi MOCY]l Ta KOMIIOCTOBaHI MaTe-
piayii ymakoBKH, JOTPUMYBATHCS TIETUYHUX BUMOT,
BIJIMOBIISITUCS BiJl 3aMiH TIPOAYKTIB. Binmoiai Ha i
3alUTaHHS BU3HAYATUMYTh 1IEHTHYHICTh PECTOPaHY.

KonnenrtyanpHui TIaH CIyryBaTHME SK Opi€H-
THP, IO TO3BOJIHUTHh YKpPATHCHEKOMY OpeHmy 30epiratu
MpaBWIbHUI Kypc po3BUTKY. st po3poOku imeH-
TUYHOCTI KOPUCHO BIIMOBICTH Ha KiJIbKA KIFOYOBUX
MUTaHB!

— SIKi cTpaBM MPOMOHYIOTHCS KIIEHTAM 1 1[0 BOHU
PO3IOBINAIOTE TIPO 3aKJIaz?

— XT10 xmieaTn? SIKi iX BiK, cTaTh Ta AeMorpadidHi
XapaKTEePUCTHKH?

— SIKi yHIKaJIbHI pHCH Ma€ pecTopaH?

— Slki niHHOCTI TIpOCyBae 3akian?

®dipMoBHI CTHIIL MOXE HaOyBaTH PI3HUX 3HAYCHB,
B 3aJICKHOCTI BiJI KOHTEKCTY OOroBopeHHs. B mmipo-
KOMY PO3YMiHHI, BiH PECTaBIIsIE COO0I0 KOMTUTEKCHHUN
00pa3 xomnanii, mo (opmyeTbesi yepes3 Oararopas3osi
B3aeMoJil Ha pi3HUX piBHsAX. Llel cTUib BKIIOYaE B
ceOe He TUTBKH JIOTOTHII, aie i oopmiIeHHsT 0(hiCHOTO
MPUIAASL, MapKeTHHIOBI 1HCTPYMEHTH, 3OBHIIIHIO
peKIIaMy, OHJIAWH-TIPUCYTHICTH OpEHTY, 8 TAKOXK MaHEPy
CIJIKYBaHHS CITIBPOOITHUKIB 13 KiieHTamu. Bcei i
aCIEeKTH CIIBHO (OPMYIOTh YHIKAJIBHY 1ICHTUYHICTD
KOMIIaHii, i TOJIOBHA 33/1a4a TIOJISITAE B TOMY, I00 3 KOXK-
HUM KOHTaKTOM 3 OpEHJIOM y CHO)KMBa4a CKIIaIaiocst
M03UTHBHE ysBIeHHS (XMenboBChKHi, 2008).

Tak camo, K 1 0COOHCTICTh JTIOMUHU (HOPMYETHCS
MIPOTSITOM YKHTTS, TaK 1 iIMiZPK KOMIIaHi1 pO3BUBAETHCS
i3 wacom. Lle#t imMi/pK cTae mepuvM i OCTaHHIM, M0
3amam’ITOBYEThCSl CIIOKMBAYaMH, KOJM BOHU JyMa-
0Th TIPO MPOAYKT abo mociyry. ToMmy HeoOXigHO,
mo0 mm3aiiH (GipMOBOTO CTWIIO OyB SICKpaBUM,
3aram’ ITOBYBaHUM, BUPa3HUM 1 BiloOpakaB OCHOBHI
MIPUHIIMAIIN OpTaHi3alii.

3po3yMiJio, 10 KOMYHIKAIlis Ta B3aEMOJiS 3 KITi€H-
TamH, a TaKO)K CTBOpeHa arMocepa, MaloTh 3HAYHHI
BIUIMB HAa BPaKEHHS BijJ Balioi KOMIaHii. Y JTOBTo-
CTPOKOBIH TIEPCIIEKTHBI, YCIIITHO pO3poOiIeHu ¢ip-
MOBHUI CTHIIb CIIPHUSIE POCTY 1 PO3BHUTKY KOMITaHii abo
pecropany. BxnajieHHs B sIKiCHUH (ipMOBHIA CTHIIb — LIE
BKJIQJICHHSI B MallOyTHE BaIIoro Oi3HeCy, OCKUILKU BiH
BiZloOpaxae 3000B’sI3aHICTh JI0 BUCOKHX CTaHIApPTIB 1
T IKPECITIOE JIOBIOTPUBAITY Bi//IaHICTH CIIPABI.

JorinpHo posmsiHyTH Openn Aroma Kava — ykpain-
ChKHI KaBOBHIA OpeH]I, 10 HEeMO/IaBHO OyB HEBiIOMUI
LIMPOKOMY KOJIy JIFOOMTENiB KaBH. HuHI 110 Mepexy
MOJKHA OXapaKTepH3yBaTH K BITUM3HSHWI BapiaHT
Starbucks, ajpke 1 3aKiany po3KHUaHi Maike Mo BCiX
BYJIUITSIX CTOJTHITI TA B YMCIICHHUX MICTaX IT0 BCii KpaiHi.

Jmzaiia kade mpencTaBieHnd y CydacHOMY CTHII
(muB. puc. 1), KOMOIHYIOUM MiHIMAI3M 3 BHpPa3HUMHU
(dopmamu, KOIbOpaMu Ta MAIIOHKAMH, SIKI pUBEpTa-
I0Th yBary KJi€HTIiB. 30Kpema, JIOTOTHIT OpeHIy CTBO-
PCHO 3 BHUKOPHCTAHHSM PI3HOMAHITHHX MIPUQTIB Ta
dopm, 1 BiH TTOEAHYE B OOl KiJTbKa KOJBOPIB: OJIaKHT-
HUIA, TOMapaH4YeBUi 1 OiMi, 10 Hajgae WOMY BHpa3-
HOCTI Ta KOHTPACTHOCTI.

BpennoBa ynakoBKa BHPI3HSETBCS CBOEIO SICKpa-
BiCTIO (iUB. pHc. 2). bii Bi3epyHKH JIHIIIE MiACHIIOIOTH
BUpPA3HICTh AN3aiHY Ii€] YITaKOBKH. X04a I3aifH BUKO-
HaHWHA B OQIMIHHOMY KIFOUi, BiH BCE X CIIOHYKAa€E 0
MO3UTUBHOTO HACTPOIO Y CHIOKHBAYiB.

MeHio mpencraBieHe Y KOHCHCTEHTHOMY CTHITiC-
TUYHOMY pillleHH] (IUB. puc. 3), Jie 3aCTOCOBAHO Ipa-
¢iuni imroctparnii Ta dororpadii npoxykris. Bukopuc-
TaHWHA TIPAPT Ma€e JTAKOHIIHUH, TPOTECCKOBUH THU3aiiH,
110 CIPUSIE JIETIIIOMY CIIPUHHATTIO iH(OpMAITii.
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Puc. 3. Menro Aroma Kava?

Mepexa «CBiT kaBn», posramoBaHa y JIbBOBI,
BKJTIOYA€ Kimbka Kade. [i cuMBOIika TpeacTaBneHa
YepBOHOIO TPa(ikorO TypKH, SIKa M€ CXOXKICTh 3 TUIS-
MOIO, 3 €JIEMEHTaMH, 10 HaragyloTh PO3JIUTE YOp-
Hw10. Take opopMIIEHHS] CHMBOIIZY€E KPEaTHBHY CYT-
HicTh Micug. Kap’spHs mo3umiionye cede sk mpocTip

! Jxepeno: https://korrespondent.net/world/

4455691-ukraynskaia-set-kofeen-Aroma-Kava-vyshla-yz-
belarusy.
2

Jxepeno:  https://pershyj.com/p-top5-originalnih-
kavovih-napoyiv-vid-aroma-kava-mi-perevirili-chi-
smachno-40831

3 IIxepeno:
menu-v-aroma-kava

https://aromakava.ua/novini/nove-ice-

MMCTCIJTBO3H3,BCTBO
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IUTSL BiATIOYMHKY, 3HAHOMCTB, poOOTH Ta 3yCTpiuei, e
3aBXK/IM BUTAE apOMaT KaBU Ta CB1KOI BUIIIUKH.

BinmiTHa puca JoroTuiy — Horo MiHimMaism, 1o
CIIpUsIE CTBOPEHHIO 3aTHINHOI arMoc(epu Ui Toc-
teit. [aTep’ep kade XapaKkTepu3y€eThCS CIEraHTHICTIO
Ta padinoBaHicTio. DipMOBa yrmakoBKa Mepexi CKiIa-
Ja€Thesl 3 OUIOr0 MaKeTy 3 YEPBOHHUM JIOTOTHIIOM Ta
CTUKETKOIO 3 TIIMUCOM (JIUB. pHC. 4), 10 MiAKPECIIOE
HaTypaJIbHICTh MPOAYKII Ta JIOMOBHIOE atMochepy
3aKIay.

Puc. 4. Jlorotun 6penay «CBiT kaBu»*

Kade Yellow Place Bimpi3HsieTbcs Ha yKpaiH-
CHKOMY DPHHKY 3aBISKH CBOEMY YHIKaJbHOMY Map-
KETHHTy Ta OpeHjiHry (quB. puc. 5). Ixuiit gorortun
BUTOTOBJICHUH 3 YOPHOTO aKIMJIEHTHOTO MIPU(PTY Ha
JKOBTOMY Ti1i. OCOOIHMBICTIO OPEHIY € TAKOXK 1X T AX1]T
110 KOMYHIKaIlii 3 KIIIEHTaMU, SIKHI XapaKTepru3yeThCs
SIK HEeBUMYIIICHUH Ta APYKHIH, CIIPHSIOUH 3a7TyYEHHIO
yBaru Ta BUOYJOBYBAaHHIO JIOBIPJIMBHX BiJIHOCHH.

Puc. 5. Jlororun kaB’sipHi Yellow Place®

4

Ixepeno: https://svitkavy.com/uk/

3 Jxeperno: https://www.facebook.com/
YellowPlaceKyiv/?locale=ru_RU
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Ju3aiiH ynakoBOK KaBH BUTPUMAaHUH y MiHIMaic-
TUYHOMY CTHJII 3 BUKOPUCTAHHSIM (ipMOBUX KOJBO-
PpiB: YOPHOT0, )KOBTOrO Ta Oij10TO (pHUC. 6).

Puc. 6. Iu3zaiin ynakoBku kaBu Yellow Place®

JlomiIbHO [TeTanbHO TPOAHAJI3yBaTH aKTyallbHi
HaNpsIMKH Ta TPEHAM B 001acTi OpeHIUHTY 1 qu3aiiHy
JIOTOTHUITIB, 3 aKIEHTOM Ha HOBUHKH, SIKi OyIyTh B
LeHTpi yBaru B Ykpaini y 2024 pomi. OxpemMi TeH-
JeHLiT 00ILMI0Th BUHATKOBY MOMYJSPHICTh. TpeH10Bi
JIOTOTUIIN 3aBXAM CTAlOTh IPEAMETOM 3alliKaBlie-
HOCTI Ta 00roBOpEHb, X04Ua iX 3aCTOCYBaHHS B KOH-
KPETHHUX TPOEKTaX MOXKe BapiroBaTHCch. OKpeMi 3 IUX
HaNpsIMKiB IaBHO 3aliMalOTh MIOYECHE MicLe y AU3ai-
HEPCHKOMY CBITi, TO/ SIK 1HIII BPa)atoTh CBOIMHU HEO-
YiKyBaHHUMHU CTHJILOBUMH PIIICHHSIMH Ta JU3aiHOM,
IO MiJKPECTIOE YHIKANbHICTh Ti€l M 1HIIO1 yKpaiH-
ChKOT KOMTIaHii, 200 HaBITH ITIJIOTO CEKTOPA.

[IpoBimHUME TpeHAaMH Yy JU3aiiHI BITYM3HSIHHUX
noroturiB Ha 2024 pik OyayTh:

— MIHIMAaJIi3M Ta CUMBOJIIYHICTD;

— BHKODHCTaHHS TpaJi€HTIB
KOJTEOPIiB;

— JIOTOTUIH 3 OPUTiHAJIBHUM LIPUPTOBUM BHOO-
pom;

—  YIBTPATOHKI JIiHii;

— PY4HI Ta HApPUCOBaHI JIOTOTUIIH;

— KOHTpPOJIbOBaHUH Xao0c;

— €CTEeTHKa BIATIHKIB;

— Irpu 3 HEraTUBHUM IIPOCTOPOM;

— PpeTpo CTHUJIICTHKA;

— OararomapoBicTh;

— 30aJIaHCOBAaHICT;

— BHCOKI JIOTOTHIIH;

— dyTypucTHUHHUH OJTUCK;

— BHpa3Hi WIpUPTH;

— TOBEPHEHHS IPOTECKHUX EIEMEHTIB;

—  MICTHUYHI CUMBOJIH;

— MPHUPOAHI MOTHBH.

Ta HaCHUYCHUX

6 Jxepeno: https://goodwinehome.com.ua/uk/
brands/143-yellow-place.html

VYerpemiiHHS O CHPOILEHHS B AM3aiHI MpoJo-
BXKYE JOMIHYBaTH cepell TBOPLIB JIOTOTUIIIB, IO
BKJIIOYAE 3HIKEHHSA IXHBHOI CKIAJHOCTI Ta AaKIEHT
Ha eleMEHTapHICTh cUMBOIIB OpeHaiB. B 2024 pori
HAarojioc Ha TMPOCTOTYy Ta MiHIMaNi3M CTaHe BCe
MIOMYJISIPHIIIUM CepeJl 3aMOBHUKIB, sIKi BHOMPAIOTh
OOMEKHUTH TaNiTpy OO ABOX KOJIBOpiB abo BinmaTH
repeBary MOHOXPOMHHM cXeMaM. Takuil Imijaxin
nepeadavae BiAKUIaHHS 3aiiBUX €JIEMEHTIB Ta CKJIaJI-
HUX MPUQPTIB, HEBOKIUBUX IS CyTi MTOBIOMIICHHSI.
JloroTumu, M0 MiCTATh MIiHIMYM €JIEMEHTIB, BUSBIIA-
FOTHCSl OLTBINT TTPUBAOIUBUMH Ta TOJETIIYIOTh i7CH-
tu(ikamiro. B KOHTEKCTI cyyacHOro iH(pOpMaIiitHOTO
MepeBaHTaXCHHS, BaYKJIMBICTh TaKUX TPEHIB TOJISI-
ra€ y HaJlaHHI CIIO)KUBaYaM MOXKJIHBOCTI Bi3yaJbHOTO
pernaxcy.

OnHak, He KOKEH BIIaCHUK OpeHy TOTOBUH BiMO-
BHUTHUCH BiJI ICHYFOUMX KOHIEMIIH HAa KOPUCTh MiHIMa-
JICTUYHOTO IU3aifHy JIOTOTHMIB. B Takux BUmagkax
BapTO 3BepHYTH yBary Ha TpeHa 2022-2023 poxkis,
SIKAN 3QJIMIIAETHCS aKTyarbHUM 1 B 2024 portri: BUKO-
puctanus 3D-rpamientiB. Llsg TexHika, mo Xapak-
TEPU3YETHCS CBOEIO SICKPABICTIO Ta BIII3HABAHICTIO,
JI03BOJISIE JIOTOTHIIAM BUAUIATHCSA 3-TIOMDK 1HIIHX.
Bararo Bimomux OpeHIIB yKe 3aCTOCOBYIOTH Ipaji-
€HTU Y CBOIX CUMBOJIaX, OHOBIIIOIOUM X Ta J0AAI0UYU
JUHAMIKH Ta MPUBAOIUBOCTI. BUKOpUCTaHHS KOJIBO-
POBUX IEPEXOIiB O3BOJISIE CTBOPIOBATH 3aXOILTIOI0U]
JU3aiHEePCHKI PIllleHHSs, TP [IbOMY 30epirarodu mpo-
CTOTY y CHPUHHSTTI Bi3yaJIbHUX €(EKTiB.

B 2024 poui, BHKOpPHCTaHHS JIMIIEC TPaIi€HTIB
Moxe OyTH HEeIOCTaTHIM, TOMY JaW3aiiHepaM peKo-
MEHIYEThCSI 3aCTOCYBaTH KOMIUIEKCHHM — TTAXII,
BKJTFOYAFOYH PI3HOMAaHITHI KONIpHI pillIeHHS, METOIN
HalIlapyBaHHS, Ta TeXHiKH TepexoxiB. Taki 3acobu
3[0aTHI 3adapyBaTH ysBY aynuTopii. BaxmuBo mis
I3aiiHepiB OyTH BIIKPUTHUMHU IO EKCIIEPUMEHTIB 3
dbopmamm, MaIiTPOIO, Ta IHTCHCHBHICTIO KOJBODIB,
o0 HamaTH TBOPAM BiMIyTTsA TTHOMHU. OTHAK BaXK-
JIUBO T1aM’SITaTH, 10 BUOIp KOJIHOPIB Ta CTHIIICTHKA —
L€ YHIKaJIbHUHI IUIIX KOKHOTO OpeHxy. Xoya BHOIp
MEBHUX BIJTIHKIB MOXE BapilOBaTHCs, 0arato KOM-
MaHii OparHyTh J0 YOPHO-OMMX a00 MOHOXPOMHHUX
CXeM, a BEJIMKI KOpPIopallii 4acTo BiAal0Th IepeBary
SICKpaBUM Ta HACUYCHHUM KOJIbOPAM.

[IpuBepHyTH yBary LiIboBOi ayTUTOPIT MO>KHA TAKOXK
3a JIOTIOMOTOI0 YHIKaJbHUX MPHU(TIB y au3aiiHi Joro-
Tuny. Taki mpudTH MOXKYTh MaTu HernependadyBaHy
(dopmy, OyTr BHKOHaHI 3 opdorpadiuHIMH TTOMUIKAMH
ab0 MICTHTH KOJIBOPOBI Bapiarlii. BaxximBo mipu mpomy
JOTPUMYBATUCh KIJIBKOX OCHOBHUX IIPABHIL:

— TekcT MOBMHEH 3AJTMIIATHCH YUTA0CITBHIM.

— I'mamadi MaroTh JIETKO BITI3HABATH a00 310Tamy-
BaTUCS PO OpeH, IKUH MPeICTaBIISIE JIOTOTHII.
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— HeoOxinHo yHHMKaTH KypcuBY, CKJIaJHOTO IIepe-
TUICTEHHSI JIITEp Ta IHILHMX €JIEMEHTIB, 1110 POOJIATH TEKCT
He3pozymimM (Ckisiperko & JlsteBchkuid, 2010).

BinbmricTh KITi€HTIB 6aKaOTh 0AYUTH B CBOIX KOP-
ITOPATUBHUX JIOTOTUIIAX OUIBIIE TEKCTOBOTO BMICTY
MOPiBHAHO 3 Tpadikoro un 300paxkeHHsMU. KoHTp-
aCTHI JW3ailHM BIMIHHO MiJKPECIIOTh TaKU
CcTWiIb. MOXKIMBUM BapiaHTOM € 3aTeMHEHHsI (OHY
3 MOJAJBIIMM BHUAUICHHSIM TEKCTY, 11100 BiH CTaB
ssckpapimmmM. @oH Moke OyTH TpencTaBieHuit (HoTo-
rpadieto, ajne roJoBHe, MI00 JOTOTHIT OyB 3pO3yMiNHl
3 MEPIIIOTO MOTIISY.

Tonki miHil cTaMd KIIOYOBHM €JIEMEHTOM IS
IU3aiiHy B MIHIMAJTICTUYHOMY CTHJI, 3400YyBIIH
nomyssipaicTh 3 2020 poky. Bonu wacto BUKOpHCTO-
BYIOTBCS Y TpadidHOMY IH3aiHI 3 PI3HUMH TOHAMU
CIpOTO KOJIbOPY, CTBOPIOIOYH €(PEeKT MaJIOHKY, 3pO-
OneHoro omiBieM. Takuii CTUJIB JIETKO aHalTy€eThCs
i Oynb-sikuid Openp, Oi3Hec abo ifier0. Y BHIIAJKY,
KOJIM JIOTOTUI MOTpeOy€e OHOBIICHHsI a00 TOAaBaHHS
SCKpaBUX AaKIICHTIB, 0arato MPOBIIHUX KOMIIAHIN
JTOBEJIH, TII0 BUKOPUCTAHHS TOHKHX JIIHIH MOXE CTBO-
pUTH YHIKanbHUN BUDIAA. Taki JiHIT BUIIAIAOTH
IIMKapHO Ta BHTOHYEHO HA CBITIIOMY TJi, 1/€adbHO
JOTIOBHIOIOUM CydYacHi TeHJeHUii y rpadiuHoMy
nu3aiiHi. BapitoBaT nu3aifH MOXKHA, PO3TAIlyBaBIIH
Ha3By KOMITaHii Ha QOHI 3 TPATIEHTOM.

Kanirpadiuamii ctuib, MO iMiTye pPyKOTHCHHUN
TEKCT, TAKOX 3aJHIIAETHCA Y TPEHI, TO3BOJSIOUN
BUKOPHCTOBYBATH TEKCT 1 300paKeHHS AJIsl CTBOPEHHS
mIMOOKOTo 3MicTy abo mpuxoBanoi inei. Y 2024 poui
3pocTe IHTepec 10 BUKOPUCTAHHS KapUKaTyp Ta eCKi-
3iB. He3Bakarounm Ha 31ady, 10 €pa BUIBHOTO TEKCTY
Ta TEOMETPUYHUX MOTHBIB MHUHYJA, Cy4acHUH OpeH-
JUHT TI0Ka3y€ BiTHOBJICHHS 1HTEpPECY /0 LUX ee-
MeHTIB. Llell cTuib Mae MOTEHINal CTaTH TPEHIIOM,
OCKIJIbKM BiH J03BOJISIE MiAKPECIUTH YHIKAIBHICTH
KOMIaHii 4yepe3 BUKOPHCTaHHs ecki3iB, (opm abo
CTHITI30BaHUX 300pa)KeHb, SKi BIAPIZHIIOTHCSA Bif
CTaH/IapPTHUX TU3aHHEPCHKUX PIIICHb.

JloroTunn He TOBHMHHI CIiAyBaTH CYBOPHUM YU
BCTaHOBJICHHM CTaHAapTaM, 0COOIMBO KOJIM LiTbOBA
ayAUTOPIsl — 11e MOJIOJIb, 110 BijIJa€ IMepeBary akTHB-
HOMY Ta IHHOBAI[IHHOMY TI1JIXOTy IO JKUTTI.

VY mporeci CTBOpPEHHsSI OPCHAMHTY KITFOYOBUM €
BHKOPUCTAHHS KOHIEMIi KOHTPOJBOBAHOTO XaocCy,
sIKa JOoIoMarae iHTerpyBaTH Pi3HOMAaHITHI €JIEMEHTH
Uit OPMYBaHHS TMHAMIYHOTO Ta eMOLIIHHO HacHuye-
HOTO IMIJDKY:

— CTBOPEHHS BEPTUKAJIBHHUX IIOCIIJIOBHOCTEH
niTep;

— PpO3CiIOBaHHS JIITEP y MPOCTOPI;

— BIPOBAKCHHS €KCTpaBaraHTHUX MIPHU(TOBHX
opm;

— BHKODHCTaHHA  KOHTPACTHHUX
nanitp (Niklewicz, 2017).

BaskiuBo, 1100 JiTepu B JIOroTuili Oyii pisHOMa-
HITHI 32 (OpMOIO Ta PO3MILEHHSM, aJie TP [IOMY
Ha3Ba OpeHAy 3alnmianacs 3pO3yMiJIOI0 Ta JIETKO
4UTa0CIBHOIO.

Barato BenMkuMx KoOMMaHiil HagarOTh IepeBary
JIAKOHIYHOMY JM3aiiHy Ta MOHOXPOMHIHM CTHIICTHILI,
3aBISIKM 4OMY iX OpEHIU 3aBKIU 3aJHMIIalOThCS y
(oxyci yBarm Ta JIETKO PO3MI3HAIOTHCS BEIHUKOIO
ayauropieto. /11 HOBUX KOMIaHIM BaKIIMBO 30€perTi
BIIACHY YHIKAJIbHICTh, YHUKAIOUU 3aTiHEHHS 3 OOKY
KOHKYPEHTIB.

3 2022 poky crocTepiraeThCsi 3pOCTarOUni MOMUT
Ha SICKpaBl JIOTOTHIIH, IO € BIAMOBIJIIO HA 1HTCH-
CHUBHY PUHKOBY KOHKYPEHIIIfO Ta MParHeHHSI KITIEHTIB
10 Bi3yaJIbHOTO BiJIMiHHOCTI, 3 MEHIITUM aKIIEHTOM Ha
TEKCTOBHI KOMITIOHEHT.

Tenaennii B 007acTi Nu3aliHy JIOTOTHUIIIB JIJIs
2024 poxy BijoOpakaroTh MOBTOPIOBAHICTH Y BUOOPI
CTHJIIB, MPHUBEPTAIOYH YyBary 10 PETPO-MOneiei y
cthepi rpadignoro muzaitHy. Lli 3HaiioMi qu3aliHU €
BITi3HABAHWUMH, JIETKO 3araM’ ITOBYIOTHCS 1 BUKJIMKA-
10Th JIOBIpY. [XHS OCHOBHA BUTO/1a MOJIATAE HE JIMIIE B
30BHIIIHBOMY BHUIJIAI, alle H y CTBOPEHHI BpaKEHHS
CTaOLILHOCTI Ta HAIHHOCTI KoMIIaHil. PeTpo-cTuib 3
HOTo TyMOpOM, pi3HOOAPBHUMH TMAJIiTPaMHU Ta OPHUTi-
HaJbHUMHA (hOpMaMU CTABUTHCS B aBaHTap TU3aNHY.

[Tpu BUOOPI AM3aiiHy IS CBOrO OpeHIy, MOKHA
3BepHyTHCs 10 ectetukn 90-x, 00-x, 10-x pokiB Ta
IHIIUX TIEPIOJIIB, B 3aJICKHOCTI BiJI CrieIU(iKU Jisib-
HOCTI Ta Iiyiel kommnanii. 11 kommnaHii, 1o 0axarTh
MIKPECTUTH CBi OararopiuHuil JOCBIM, iAcaTbHO
MiAiAIyTh TEMHI TIACTETBHI KOJIbOPU Ta €PEeKTH, 10
JOJAFOTh TIIHOWHY 300pakeHHIO.

BararomapoBi J10rotunu, mo BUPI3HSIIOTHCS TIH-
OMHOIO Ta YITKICTIO JIiHiH, CTaHYTh KJIFOYOBUM TpPEH-
noM He Tibku y 2024 pomi, a ¥ y MailOyTHBOMY.
[xHs moMyAApHiCTH 3pOCTaE 3aBASKH T€OMETPHUHEM
(hopmam, sICKpaBUM TIepexopaM KOJbOPIB Ta BUKO-
PHUCTaHHIO TPO30POCTi, LIO JIO3BOJISAE AH3aliHEpaM
JIEMOHCTPYBATH KPEaTUBHICTb.

BukopucTaHHS KOHTPAacTHHX JieTalieil Ta KomOi-
HaIlisl pi3HUX (OPM CIIPHUSIIOTH CTBOPEHHIO 1/1€aIbHOI
0araTomapoBOCTi, IO MOXHA TOPIBHATH 31 CTHIEM
npoxayktiB Big Google. CrpumaHi Ta TapMOHIWHI
KOJILOPH 3yCTPIYarOThCS B JIM3aiHI KOMIIAHIH i3 BEIH-
KOO KJIIEHTCHKOIO 0a3010, /¢ CHMETPUYHE PO3Tally-
BaHHSI €JIEMEHTIB, YHCTI MIPUQTHU Ta KOJIpHI KOMOiHa-
i M IKPeCIToI0Th OPEHIOBHUHA CTHITb.

HoBum HanpsiMkoM y OpeHIWHTY € BHCOKIi JIOTO-
TUTH, 1[I0 TPONOHYIOTh BEPTHKANBHI ab0 BY3bKi
(dbopmu, SBISAIOYM COOOK BIAXiA BiJ TpagUIiHUX
KBaJpaTHUX ab0 ropu30HTANBHUX Mozenel. L{s ecte-

KOJIbOPOBUX
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TUKa i7IealIbHO IiIXOMUTh JIJIsi HOBUX a00 TBOPYHX
KOMIIaHi{, M0 MParHyTh BiAMOBIJaTH HAWHOBIIIAM
MoaauM TereHmisM (Public relations and advertising
theories: concepts and practices, 2018).

BucHoBku. TakuM 4MHOM, B YMOBaxX Cy4acHOi KOH-
KyPEHTHOI PUHKOBOi €KOHOMIKH CTBOPEHHS YHIKaJIbHOTO
(ipMOBOTO CTHIIIO CTa€ KPUTHYHO BAXKIIMBUM aCHEKTOM
11t Oy/Ib-5IKOT YKpaTHCBKOI KOMITaHii, 10 Mparse BUpi3-
HUTHCS CepeJl YUCIICHHNX KOHKYPEHTIB 1 31100yTH BH3Ha-
HHs1. Po3poOka ¢ipMOBOTO CTHITIO — I1€ CKJIaTHHIA TIPOIIEC,
SIKAI BUMarae 3Ha4HMX 3yCHJIb 1 9acy JUTs IHTerpallii yHi-
KTPHUX Tpa(iyHUX €JIeMEHTIB Ta IHIMX KOMIIOHEHTIB,
110 JI03BOJISIIOTH KOMIIaHii BUIUIMTUCH Ha PUHKY.

BaxuBicTb ipMOBOTO CTHITIO HE MOXKHA HEI00-
LIHUTH, 0COOJIMBO B KOHTEKCTI PEKJIAMHOT AISIHOCTI.
B ymoBax puHKY, TIEPEIOBHEHOTO Pi3HOMaHITHUMHU
OpeHIaMHM Ta JIOTOTHIIAMH, CIIOKUBa4i 4acTO CHpPUIi-
MaloTh JiniIe GparmMeHTy iHdopmarii 3 TOro MoToKy,
KM Ha HUX 0oOpymyeTbes. Tomy, st GOpMyBaHHS
CTilikoro o0Opa3sy KommaHii B yMmax KIi€HTiB, HE0O-
XiIHO 3a0€3MeYNTH MHOXXUHHI Bi3yaJbHI KOHTAKTH,
inomi 10 15-20 moBTopens. LlimicHUi 1 KOHCUCTEHT-

...............................................................................

HUH (DipMOBUI CTHIIB IOTIOMAra€ JAOCATTH 1€l MEeTH,
CTBOPIOIOYH YHi(iKOBaHHI 00pa3, 3 SKUM ayJAuTOPis
MOJKE JIETKO 1IeHTH(IKyBaTH KOMITaHIIO.

®DipMOBHIA CTHIIb 1 alICHTUKA BiIrparoTh KITIO-
YOBY POJIb JUIA BITYM3HSHUX Oi3HECIB y PI3HHUX Tally-
35X, CHOpUSIOUM (HOpMYBaHHIO 3amam’ sSITOBYBaHOTO
IMIJKY, BIZIMIHHOTO BiJi KOHKYPEHTIB, 1 I1JIBUIIICHHIO
e()eKTUBHOCTI peKJIaMHMX KamrmaHiil. JloOpe mpomy-
MaHUU{ (PIPMOBUU CTHUIIH HE TITBKH CTBOPIOE ITO3U-
TUBHE CIPUUHATTA KOMIaHil, aje i 3abe3meuye ii
JIeTKE BITI3HABAaHHS Ta 3alaM’ sTOBYBaHHS cepen
L1TbOBOI ayAUTOPIi.

OsnadyeHa Tema OE3CyMHIBHO Ma€ BEIHKi Mep-
CIEKTHBHU JJIsl MOAAJBIINX A0CHiTKeHb. Lle o0y-
MOBJICHO, Y T.4., TAM YMHHUKOM, L0 NPAKTHUKA CTBO-
pEHHSI CHUMBOJIKM YKpaiHCBKHUX OpeHHiB, Yy T.4. y
pecTopaHHOMY Oi3HECi, JTOCUTh ICTOTHO BHUIIEPEKAE
BiJMOBIIHI HaTpaIfOBaHHS Teopii i HayKOBOI cdepu.
Tomy pomineHO iHTEHCH(DIKYBATH BiIOBIIHI HAYKOBI
MOIITYKY, HAlpaBieHI Ha BHUCBITICHHS HaWOUIbII
TIePEIOBUX 1 IIKaBUX MPAKTUK CTBOPEHHS JIOTOTHIIIB
YKpaiHCBKHUX Kade.
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